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Oo" Chriswmas 


Sixty-nine Christmases are several more than most of us 
can remember and SCHACK’S is proud and grateful 
(very) to have served the Display Profession for so long. 


Our ’57 version of the Christmas Story rings in a 
sparkling new line of wonderful ideas fresh and bright as 
December’s first snow ... some fine themes in the Old- 
Fashioned tradition ... smart new Toyland presentations 
and special features to capture the religious Dotty of the 
Nativity in your Holiday windows. See them all when 
we visit your city soon. 


aehithi INC. e 2516 WEST ARMITAGE AVE. e CHICAGO 47, ILLINOIS 





Reproductions of imported, glazed 


_ MosaicTile /> 


Created of Vacuum Formed Plastic 


Beau tiful Colorings 


| 

« FOR ARCHITECTURAL USE, 
: Treat Walls, Pillars, Dividers, 
create shapes and designs 
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: 
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The brilliant beauty of fine imported hand laid 
ceramic tile, its handmade look and fired glaze 
lustre faithfully maintained, is now available in 
realistic reproductions. Created in light weight, 
easy to use, vacuum formed plastic, it is avail- 
able at LESS THAN 1/10TH THE COST of 
imported tiles. 


Use to cover wall areas, columns, cut into 
shapes and designs for modern decor and wall 
decoration . . . use for permanent or temporary 
installations. Durable, strong, sturdy, simply 
wash when soiled. Comes in a flexible sheet that 
can be shaped as desired, cut with scissors to 






any size. Simple to mount into place with * 
standard ceramic tile adhesives. sigh 
Now... for the first time... wn. om > 
. . 4 f ' > '? s < % ; 4 
the magnificent, classic beauty aioe? Bey ar Oe i 
e . eT , . ‘& ? : 
of hand-laid Mosaic ‘Tile is “Es c 
available for immediate delivery, 4 
easy installation, permitting : an 
large areas to be treated at WE : fy 
lower costs. vel fe Ce we 
A Pi ay, "9 
, . . . . . . ‘© es ty " 
Yes...it’s here.. . Plastic’s newest contribution to the art . 7 % 


of fine decor... the age-old beauty of Mosaic ‘Tile in true 
reproduction ... ata fraction of its imported, hand-laid cost. 


Choice of Magnificent Colors 


No. 2796. White and Gold No. 2800........... Reds 

i rh beseeees Yellows No. 2900. .lvory and Gold 

WO. ZODS . 200 Blue Greens No. 2798...........Blues 

i ar. ose decesee Pinks No. 2888..... Dark Green 
No. 2901 .Beige and Gold 





These Low Prices... Another WLS First! 
LARGE 24x48" SHEET 





DP  . « cesuoneesebbeves TTrrivrrriy?;.0— lic lt j 
100 to 499 Sheets.............. se aaa ait Each 7.30 i 
Less than 25 Sheets............ Ty , _coe Geen 9.7§ 


SHEET SIZE 8 SQUARE FEET 


Edges butt for treating large areas. 


(26° >» 


Write por Information 


ABOUT THE NEW WLS ARCHITEC- 
TURAL DECOR-GUIDE—A guide to 
creative ideas, materials and designs 
for effective, low cost interior wall 
decoration. 


oy, W. L. STENSGAARD AND ASSOCIATES, INC. sec u..usme sr, cmerco » 
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OUR NEXT ISSUE 


In addition to regular features, there 
will be a lavish pictorial coverage of 
the NADI Market Week, as well as a 
special article on the promotion of 


American merchandise by 12 Kaufhof 


stores in Germany. The August issue 
in the mail July 20. 
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THE COVER 


This colorful and striking display is the 
work of Hanns Erhardt, display director 


of Jelmoli, Zurich. 
* 


VOLUME 7|I JULY, 1957 NUMBER | EXECUTIVE STAFF 
H. C. Menefee, President 
Nathan Silverblatt, Manager 
R. C. Kash, Editor 
* OC N T F N 7 S R. James Shriver, Advertising Manager 
John Gilker, Circulation Manager 


Jim Tupper, Art Director 
Editor's Comment . ' : : , : : : : : , , John Mendell, Production Manager 


Neiman-Marcus' ‘Most Fashionable Show On Earth" e 


Promotional Approach To Display For Black, Starr & Gorham 


By Estella Lanoi Eastern Office 


20 West Tenth Street, New York City. 
Los Angeles Display Scene Dick Jachim ' : Phone GRamercy 7-7277. 


Suburban Showcase: Gertz, Hicksville Claire Brown ; , * 


Chicago Welcomes Summer Richard Day SUBSCRIPTION RATES 


Dispola esian ; Published monthly at $5.00 a year for the 
one! D - Rudi Mausz . . United States and Canada To foreign 
, . countries, $6.00 a year. Canadian and foreign 

Manhattan Display Changes Seasons Clara Baldwin. ' orders payable in U. S. funds by International 
money order or New York bank draft. Single 


Low Cost, Easily Built Units For The Smaller Store Jim Kiley , : ; ok = ee ee ee ee 


Changes of address must be reported at least 
New Plant Opened . . : ‘ . ° : . . : . two weeks in advance of effective date, other- 
wise missed copies cannot be supplied 


' ; | tt 
Display ... On And Off The Record ; ; : , : sree 2 soca ee eS ae 


1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 
Display Here And There 


eo 
Club Undertakes Poster Project Dick Jachim 
Member 
"Downtown Renaissance’ 


Trade Personalities Jim Tupper . 
Song Of India 


Display Contest Report 
National 
From The Bazaar To The Present Harve Ferrill : ; Association of 
Display Industries 
The Display Parade Jim Tupper . , ,1£0 


. 


>” a\ 
Reminis« ing :; :, , , , : : , , ; ; , : ip: AbD 
David Jones, Perth E. Turton ; ; oN yi: 


— s 
Your ~olumn ; . ; : . . ; . . . . . Audit Associated 
Bureau of Business 
Circulation Publications. Inc. 


PUBLISHED BY Pass This Issue Along 
You get the most value from DISPLAY 


THE DISPLAY PUBLISHING COMPANY sec Sa pois aes aan 


See that it reaches other executives of 
407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, 


your organization and the members of 
your department. 
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WHY IS SHE SITTING ON THE STEINWAY? 
So she can sing the Blues as they did in the throbbing thirties 





AND WEARING THOSE FUNNY CLOTHES? 


Hush, junior! Your store's customers will be wearing clothes like that next Fal! 


YOU MEAN...? 


ian 





‘ . Yes, aromantic era is returning—recalling the triumphs of Vionnet and Chane! 
.. ae ie : 6. on , the music of Jerome Kern and Gershwin, and marvelous parties at the Waldorf 
ite a %} te El Morocco, and the old Vanderbilt mansion, 
‘ , , ‘ . P 
\, : ie . ares. 
° — tee er Ou WHOSE BODY IS THAT? 
! | Whose but Mary Brosnan’s latest, greatest mannequin, with those supple 
aa natural lines classically sculptured to make the most of the lovely new clothes! 
™ 
; The face, as every store man knows, belongs to the keeper of the keys tee 
. fi to the yreatest col'ection of miannequins, forms dispiayers, costumers anc . 
; ‘ racks the world has ever known : a 
’ . 
= ie ? 
‘e 
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opened just the other day at our New York showroom 


One critic calls it 


The greatest single lift ever given the art of Display in America’ 


Avoid the scalpers—get your tickets of admission at the door, 


Chicago edition of Dots Blue Heaven’ can be seen 


lune 17] or y if} Our SU te 14 jj} at the Morrison 
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POTTERS 
SILVER GLASS TINSEL 


the note UNMATCHED FOR SPARKLE... TRULY ECONOMICAL 


f ha [ bri i) g AY Nothing, but nothing, con match the sparkle of silvered glass... 


in silver or in your choice of colors. 
* Also available tarnish resistant (silver only). 


your displays so cect ci hs ii 


Potters Reflective Spheres. 


to attention ‘stain toe jamais 


WRITE FOR SAMPLES AND NAME OF NEAREST JOBBER 


POTTERS BROS. INC., Carlstadt, N.]. 
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NATIONAL ASSOCIATION 
OF DISPLAY INDUSTRIES Y//; 


Lhe Enm... Wd Symbili 
rrOGRESSIVE MERCHANDISE VELLA Ms ful. 


PRESENTATION 


arionar Bssocarion of Disrray Qyousraies 
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| Smartly tailored 


L anious Unfinished [ortett 


Sngle breavied 
with cusiom detorls 


‘85 


When you want 
chat well dressed feeling 


ns luxury 
7 Te ©OMfor, 
unters Suits 


conron, Tayo" and silk 


5 blend with the look 


00 
of heavy silk ® 





* Sales Appeal, that is . . . watch your sales climb 
as signs with Line-O-Scribe S. A. attract customers 


... enhance the desirability of your merchandise . . . 





subtly create a buying mood .. . increase 


impulse buying. 


Line-O-Scribe brings you Beaux-Art, Bellaire and 
Beaufonte . . . exclusive studio lettering to help you 


present your Sales Appeal in a more interesting way. 
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Samples of Line-O-Scribe signs with S. A. 
(Sales Appeal) together with full information on 
Line-O-Scribe machines will be sent free on request. 





The MORGAN Co. |... producers of Line-O-Scribe sign machines and supplies. 
7 x . Dept. DW-1 @ 3984 Avondale Avenue @« Chicago 41, Illinois 








— CONVENTION 
Spaces 58, 59, 60, 61, 62 
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Spring hat promotion, romanced by intricate 








maps of Italy created with Upson Display Board 


‘‘T have been a constant user of Upson 
Board for the past 40 years and I can 


e ; 
truthfully say that in all those years, I 
p have never found it wanting. We definitely 


specify Upson when ordering any 


, , ” ” a low backg 1 cutouts anels, } 
1/10” Easy Curve; 3/16", 1/4” and 3/8" Upson striated panels, ackground cutouts or panels, knowing 


full well that it will take a spray of 
all in conventional wall board sizes. 


. i , aint without absorption. Its non-warpin 
Also 3/8" for interior and exterior use—sizes up to 8 by 20 | | as ; PS 
qualities have met all our specifications 


to our entire satisfaction.”’ 


CLEMENT KIEFFER, Jr. 
Display Durector 
The Kleinhans Company 


Buffalo, New York 
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UPSON 





TH 





E UPS OWN COMPANY, POINT, LOCKPORT, NEW YORK 











SULT, 


completely new 


PA earoeswalll 


‘a 


# “decorator motifs”... 
in dramatic deep 
dimension and 
authentic textures. 


Never before has a material so captured 
the imagination of display men throughout 
the nation. Never before has Maharam 
had such an overwhelming response to 
these truly exciting motifs. These prefab 
panels of rigid vinyl have a richness of 
natural textured beauty fitting any mode 
of display. They are light weight, durable, 
stain and fire resistant and can be 
painted. Don't miss out on the greatest 
innovation in display—contact your local 


jobber NOW or write direct to 


ae eon ones 22k © Benen 
NEW YORK: 130 West 46th Street 


CHICAGO: 115 So. Wabash (Wurlitzer Bidg.) 
LOS ANGELES: 1113 South Los Angeles St. 
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Inspired by 

Mahal for the con 

temporary mood. in panels of approx 

23° « 46", eight grid squares per pane! 


No. 7IOW White Price $4.60 
No. 7108 Sand Price $4.90 


CONTEMPORARY GRID 
the timeless Taj 


— 
AZTEC SCULPTURE 


plaques per pane! 
No. 705GW Gold on White 
No. 708GG Gold on Grey 


Nit) 


Price $9.75 
Price $9.75 


Arstiilila 
TT 
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RAFTED BAMBOO For a uniave treat 
ment of lashed Bamboo with unlimited 
pattern variations. In panels of appros 
23° « 42°, sin raft sections per eal 
No. 70IW White Price $3.40 
No. 702N Natural Price $4.60 





if | 
DRIFTWOOD Captures 


woods 








the warmth 
and romance of wind-worn, 
Panels of appros 


sea-twept 
4°) 6n 4" 


interlock for continuous pattern 


No. 70IW White 

No. 703T Tan 

No. 7031G Grey 

No. 703GG Gold on Grey 


in panels of approx. 28 


No. 7086G8 Gold on Black 
No. 7055 


ii! | 


: 
| 
i| 























BAMBOO 


Price $4.00 
Price $4.10 
Price $4.10 
Price $8.25 


Authentic details of ancient archaeological findings to form 
@ background of richness and distinction 


s 38’. four 


Price 9.75 
Price 6.90 
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A touch of the exotic 





Orient 


n harmony with todays living in 


panels 
No JOiw Wh te 
No. JOIN Natural 


of appror 23° « 4 


Price $3.40 
Price $4.60 
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Cur-our letters shown above demonstrate the excellent machining 
qualities of Weyerhaeuser 4-Square Industrial Hardboards. Cutting 
was done with a jig saw on Standard Weytex* 

Wherever there is a need for fine craftsmanship and clean-cut results 
in machining, you will find that 4-Square Hardboards have the built-in 
quality and the special characteristics that help to insure good results. 
Panels can be worked with ordinary woodworking tools: bent to small 
radius without rupture; formed into shallow draws and simple com- 
pound curves; cleanly punched and die-cut, 

4-Square Hardboards now are made in different types to meet a wide 
range of needs: Tempered Weytex*, with high strength, resistance to 
abrasion, suitable for either interior or exterior applications, has excel- 
lent machining qualities; Standard Weytex, for uses that do not require 
the characteristics of a tempered hardboard; Standard or Perforated 
Boards for display or decorative use with or without hardware. Standard 
Weytex is lighter in color, Tempered Weytex ts slightly darker. Both 
products have an excellent smooth surface, providing an ideal base for 
all types of finishes. For better displays at low cost, get samples now. 
"TM, Reg. 

Weyerhaeuser offers Particle Board, too...in a range 
of thicknesses for display needs. 


Weyerhaeuser Sales Company 
; DEPARTMENT HM-77 
First National Bank Building ¢ St. Paul |, Minnesota 


ie 
10 1 


Weyerhaeuser 4-Square Industrial Hardboards 
cut easily with clean, 


sharp edges 


oS sis 4% ay 7 y 
hha ae ut wf c om 
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@® Tempered Weytex is smooth on one side, 
has a screen impression on the other side. 
Panels are light brown in color. Thicknesses: 
1/10”, 1/8", 3/16", 1/4”. 


® Standard Weytex is smooth on one side and 
has a screen impression on the other. Panels are 
light tan in color with a pleasing fiber pattern. 
Thicknesses: 1/12", 1/10", 1/8", 3/16", 1/4”. 


@ Weylite is smooth on one side with a screen 
impression on the other. Slightly lower in 
density than Standard Weytex. Made in two 
thicknesses: 3/16", 1/4”. 


@ Perforated Board available in Tempered 
or Standard, is smooth on one side with a 
screen impression on the other. Perforated 
with 1” centers in both directions and 2” 
margins on edge and ends. Thicknesses: 1/8” 
and 3/16" with perforations 3/16” in diam- 
eter. Also 1/4” thickness with perforations 
9/32” in diameter. 


@ 4-Square Hardboards take all types of 
finishes including wiping stains, lacquers, air- 
dried and baked-on enamel. An ideal base 
for plastics, fabrics, veneers. Excellent gluing, 
laminating characteristics. 
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Wou are cordially tneited 
fo see tt... 


AT OUR FABULOUS SHOWROOMS 
Air-Conditioned For Your Convenience 


24| West 23rd Street, New York 


Allied Display Materials, Inc. 





SULLY, 19737 











hand painted face with white wooly whiskers 
arm movement as body turns 


Price complet 





animation Dressed in satins and velvet 





rice, complete 


Economical Animated Santa and Clown 


Motion combined with the magnetic appeal of 


velvet, snowy-white wooly whiskers, smart trimmings 


and smaller 30 in. models—and at prices you can aflord 


Life-Size 5 Ft. Animated Santa 
Life-size 5 ft. Santa looks so real and has such natural animation it’s 
hard to believe hes not a real Santa (olortully 
velvet suit with white fur trim, and leather boots 


jolly-spirited Santas 
and gaily-colored clowns is a proven formula for attracting attention to 
(Christmas displays Animated figures instantaneously stop trafhe, 
influence shoppers and win more Christmas sales for you. 

Constructed of the finest quality materials throughout—soft, luxurious 


with dependable. 


smooth-running motion units, these figures are available in 5 ft. life-size 


dressed in rich red 
and belt. Realisti 
Animation consists of 


$125.00 


Large 48 In. Animated Ciown on Base 
Large 48 in. animated clown that is sure to attract favorable attention to 


your displays. se during Christmas and in promotions throughout the 
year Figure colorfully dressed in bright color satins and mounted on 
sturdy hase Built on neoprene form, this figure has colorfully hand 
painted face. Figure bends forward and moves its 


arms $99 50 
and head. Overall size with base, 66 in. Price, complete. ° 


Giant 5 Ft. Animated Clown on Base 


New animated 5 ft. clown same as above, but larger and with multiple 


$165.00 































Increase Christmas Sales with Dependable 
Animated Figures—Proven Attention-Getters 
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Life Size 
\ 5 Ft. Animated 
‘ | Santa 
hd ' 
P 


Handsome » ft 
bade ~iZsf livre 





adds color and 


interest to youl 


( hristma di 
plays. Made on 
a sturdy ried 


prene form, thi 


figure has lite 

like hand paint 

ed lace with 

white wooly 

whiskers and is Ya Round Santa Head 
dressed am ri hy (,iant 32 in Santa head deep 
red velvet suit moulded on a sturdy mache 
with white fu form lhree-quarter round 
trim and glitter head has hand painted face, 
ing gold vest spun glass whiskers topped 
igure moves with full-round red velvet cap 
his arms as his with white fur trim Overall 
body turn mize 2 in. high by 19 in 
Price complete wide by Il in. deep 


$162.50 $32.50 


ample lé 








2018 WASHINGTON AVE. 








14 In. Stationary 
Santa for Display 
Or Resale Use 


(olortully-dressed 
stationary figure 
with red velvet suit 
with white fur trim 
W hits leather boots 
and belt linseled 
white wood base 
Size 14 in. overall 


bach 


$6.25 


(‘hiristmas Displays and Decorations Catalog available SOPOT). if vou 


do not regularly receive our catalogs, reserve your free copy today. 


Garrison-Wagner Company 


30 in. A 


aid hee Pa 


nimated Santa 





Kye-catching 30 in. ani- 
mated Santa made on a 
sturdy neoprene form with 
hand painted face and white 
wooly whiskers. Red velvet 


suit with 
(,old vest 


wood base. 


white fur trim 
linseled white 
Figure bows as 


head and arms move. 


Price 


( omple le 


$62.50 








ST. LOUIS 3, MO. 
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SUN-X tinting on your present window glass can eliminate 
losses due to sun-fading of display merchandise . . . for 
more profits for you! This has been proved in the laboratory 
and in actual practice by hundreds of retailers across the 
nation. SUN-X ends forever the nuisance of costly awnings 
and shades which cut light and visibility, and which distort 
window-shoppers view. Glare and heat inside your store is 
also reduced by SUN-X tinting. 


SUN-X is a transparent liquid plastic which is flowed directly 
on existing glass by skilled applicators, forming a permanent, 
pleasantly-tinted coating in one of eleven colors. This coat- 
ing requires no maintenance, is washed just like glass, and 
is guaranteed against chipping, peeling, or checking. Appli- 
cation is fast and neat and doesn't interfere with normal 


store routine. 


Among the many national users 
of SUN-X are Walgreen's, 
Kroger's, J. C. Penney's, Grant's, 
and Sears Roebuck & Co. Return 
the coupon below for literature 
and the name of your nearest 
SUN-X dealer today. (Some 
exclusive dealer territories still 
available.) 





AMERICAN Please send me full information on SUN-X 


GLASS TINTING Nome 
Corporation Secoat 


City & State 





1 am interested in a SUN-X dealership 





1719 Sunset Bivd. e Houston 5, Texas 


Peat, @tFF7 
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On May 10 I left New York City for Germany and, with only a ‘ 
brief stop at Gander, Newfoundland, to refuel and fix a temperamental 

de-icer, landed at Frankfort the following afternoon. The principal 

purpose of the trip was to witness first-hand the giant promotion of F 
American merchandise which opened in the Kaufhof department stores 

in 12 major cities in West Germany on May 12, and to see how 

display is handled by this famous European group of 57 stores. The 

story on the America promotion is most interesting and will be given 

in detail in the next issue. In this space this month I want to comment 

on some of the interesting and unusual things I saw during the trip -- 

which also included a few days in Paris, and a very few hours in London. 





To begin with, Kaufhof is a big organization in any language. 
It employs more than 21,000 people, with 700 or so in display alone. 
The display department is headed up by Hermann Schlipphacke, whose work 
is familiar to readers of DISPLAY WORLD, and who won top honors in this 
publication's International Display Contest for two consecutive years 
before withdrawing from competition. From his central headquarters in 
the big, new administration building in Cologne originate display ideas 
which are set up in actual windows, photographed, and sent out to the 
display managers of the individual Kaufhof stores. These local display 
heads have the right to use these ideas as is, revise them, or substi- 
tute displays of their own creation. More on this set-up will appear 
in the article next month. 


Herr Schlipphacke, with his chauffeur and an interpreter, met me 
at Frankfort and we drove directly to Cologne on one of the famous 
autobahns. There is no speed limit in Germany, and a glance over the 
chauffeur's shoulder showed the speedometer needle touching 120. It was 
some relief to realize that it was registering Kilometers and that we 
were actually traveling "only" 75 miles an hour. 


On the following morning the formal opening of the America pro- 
motion was held on the main floor of Kaufhof's store in Cologne, at- 
tended by representatives of different departments of the German gov- 
ernment, the American embassy, and prominent citizens from various 
German cities. An elaborate luncheon followed, and then a tour of the 
beautiful and very modern store which had been "Americanized" prac- 
tically from top to bottom for the occasion. 


Here is one of the most interesting things I noticed about this 
America promotion; it speaks eloquently of the place display has in 
German merchandising. The only newspaper advertising used by Kaufhof 
in Cologne -- its home city -- was a single page. In the ll other 
cities participating in the promotion, 1/2 page each was used. Actu- 
ally, store advertising in media other than display is rare. While 
Kaufhof does do large and very skillful direct mail campaigns, it is 
display that bears the brunt of store publicity. Accordingly its place 
in the scheme of things is much higher than in America. The German 
people love to window shop, studying each display slowly and intently. 
Sidewalk traffic is heavy, and there is far less vehicular traffic than 
in America. These factors all add (Please turn to page 56) 
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For display glamour 


at low cost — 


expanded metal 





Whether you are modernizing an entire 
store or arranging a single new display, 
Penmetal expanded metal can help you! 
It has a clean diamond pattern that is in 
keeping with today’s decorating trends... 
yet the cost fits any budget. 


And the sales-inducing appeal of ex- 
panded metal knows no bounds. Use it 
for handsome ceilings and walls, area 
dividers, efficient racks and display cases. 
Use it anywhere — light weight makes it 
simple to install, yet it is very strong. 


Penmetal expanded metal can be gal- 





vanized, tinned, plated, painted, enam- 
eled. Easy to cut or form to suit design 
requirements. Want to know more about 
this versatile material? Send for a copy 
of booklet 509-EM. 


PENN METAL COMPANY, INC. 


General Sales Office: 40 Central $1., Boston 9, Mass. 
Plant: Parkersburg, W. Va. 


District Sales Office: Boston, New York, Philadelphia, 
Pittsburgh, Detroit, St. Louis, Dallas, Little Rock, 
Seattle, San Francisco, Los Angeles, Parkersburg 





a name to remember 
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Neiman-Marcus The Most 


In a spectacular store-wide promotion costing a quarter of a 


million dollars to produce, Neiman-Marcus became transformed 


throughout into a stylized version of the “Greatest Show on 


karth,” complete with sawdust-covered floors. mechanical 


animal acts. and merchandise displayed with a circus theme. 


ha been ti om «of han a quarter ot a million dollat 
Doalla PaAity i) enting i? interpretation 
| (,reatest how ¢ bart! 
yvevet | ATT eauty and elegans ot the circus 
program | O | ay aScin, people throughout history, 
pectacular whiel if diward S. Marcu executive 
| he firm ‘and it has been 


peciait ‘) T of particular inspiration to us at Neiman 


Marcus We have taken the gay colors 
and timeless designs of the big top and 
created them into high-type tashions we 
know will be enjoyed by young and old 
alike ’ 

He added: “We think this ts the biggest 
spectacular Neiman-Marcus has ever pro 
duced.’ 

[he circus extravaganza was thought up 
by Stanley Marcus, president ot the com 
pany, atter attending a carnival in lurop 
Hie dispatched = the stores designer, Jane 
(ole, to San Antonio to see the tamed 
Hiertzberg collection, the largest personal 
assembly otf circus memorabilia in the 
world Miss Cole, who worked at one time 
oot thie head qaesignel (yT costumes ror 
Ringling Brothers in New York City, studied 
the book Os s, and programs in the col 
lection t Ways of creating merchandise 

Circus promotion 
ashionable Shor 
conceived Hier 
1] | eciy 
that time 
hicl Was transtormes 
of ribbons, lights, mechani 


and rele chou 


—At the upper left, one of a series of windows 
designed by Thelma Malloy for the promotion 
featuring clown dot accessories. The giant 
face was fashioned from wallboard painted in 
colors to harmonize with the merchandise 

Upper center and upper right, part of the 
interior treatment designed by Roy Melton, 
interior display director .. . Left, a display for 
Cotton Candy Pink; the background was 
painted a bright poster orange with alternat- 

ing stripes in pink and red— 


DISPLAY WORLD 























Loulose 
othe . 
Stan 


Werte ofl 


paintings by Degas, 
Buttet, 


trom the 


collection of 
Roulant, Clave. and 
Some ot the 


ley Marcus 


|l_autres ; 
paintings were 


collection. the others 


loan Irom the Knoerdletr (,alleries. New 
York Cuitv. and were valued trom $1,000 to 
$38 000) 


very department throughout the store de 
the Hiand 


clowns France. 


veloped some tie-in with circus 


painted plates Ol Pram 


“circus dots and tent stripes’ trom ready-to 


manufacturers, “bare-backs’ tor sports 


“cotton 


Weal 
ensembles. candy 
Cotton 
by thre 


1 
sllhanKt 


pink’ done an 


sheet fantastic jewelry inspired 


circus such as “trapeze earrings, 


charmer bracelets viratte prints 


i 


on chiffon, and in bag hoe and hat 


rum bo bye ads. anwut and “lion tamet 


iewelry were all included 
ait windoyv cle ined by ait Iliad \I il] 
tant to Guy Malloy display directors 
thre treets about thi tore were 
ne im bright colored tacade if trip 
cleal hining globe at the bottom and 
Preont | Cat pace ft f cl if pre 
tuffed animal rope op ’ 
I til 1 hie {] pct cre ered ' 
re mdingly bright color t t 
erent ear costume 
large canopt nm re brig nig 
} and rite tripe cl il il tore 
entrance ith tu tinkling [ye ittacne 
t at point 1 thre i ning . of aL 
piayed throug! t the tore nite wna 
—Above are shown more views of the in 
terior designed by Roy Melton... Upper left, 
children and adults alike found the monkey 
cage fascinating Upper center, the ele- 


vator fronts were topped by side-show ban- 
ners and flanked by a ‘“Kotton Kandy wagon 
Beside each escalator was a mechanical 

At the right, another of the 
by Thelma Malloy, assistant 
display director— 
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covered helye under w | ich were 
banks ot drv ice that chilled the area and 
kept thre hood in fine condition \t the 
end ot three day the tood:s Vere replaced 
with a new array Hiowever, each morning 
the display Va minutely checked to make 
certain that all hood looked trest and 
tempting lt any item did not appear at 
its tempting best it was replaced immed: 
ately 

lhe policy ot allotting window has been 
changed since the article in the April 1950 
issue of DISPLAY WORLD about display 
at this store In keeping with the prom 
tional approach to display, all windows ot 


the kitth avenue tore, with the exception ot} 
the diamond window which remains as a 
separate unit, are included in the overall 


| 
ISpiay patte ri 


—Display under Ripley Rogers at Black, Starr 

& Gorham runs the gamut from the diamond- 

bedecked bronze horse head to the formal 

arrangement of the sterling silver bowls seen 
at the left— 
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—Real food was used in a buffet setting for 
the display of silverware .. . Below, a figure 


whose chiffon apparel was blown by a fan 
tied in naturally with a promotion on chiffon 
stationery Tie-back drapes of silk can 
be raised or lowered over the two large front 
windows, as seen in the table setting at the 


lower right— 


Between special promotional events, how 
ever, any department may request displays 
in the side windows oft the store ot which 
there are eight [hese side windows are 
changed every ten days The big Fitth 
avenue window south of the store entrance 
may also teature merchandise trom any 
department, and displays in it are changed 
every seven days Lhe vindow to the 
north ot the door, however. is reserved 
exclusively or diamonds. and displays 
there remain tor longer periods \s men 
tioned in the earlier article, diamond met 
chandise 1s removed trom the window at 


Black, Starr & Gorham 


night and stored in the vault tor sate 
keeping in one display where a large 
bronze horse served as a prop to point up 
a “gilt horse’ idea tor Christmas, and also 
to tie in with the opening of the horse show, 
the higure was decked with a diamond-stud 


and had to be removed, horse, 
all. to the 


horse 1s tremendously 


ded harness 


diamonds and vault each night, 


though the heavy 


There have been many other changes 
and developments with the Bla k. Starr & 
(,orham organization lhe company has 
tour stores The main store is at 48th 
street and Fifth avenue in Manhattan, and 
there are three suburban stores White 
Plains, Manhasset, and now one in Milburn, 
N. J which replaces the store tormerly 
in kast Orange The new Milburn store 
was designed as a showcase tor merchandise 


by S. S. Silver and Company \ parking 
lot is located at what should be the real 
ot the building: however there is no “back 
doot the whole store is on display. On 
section, designed in a halt circle I set 
aside tor jewelry per se, and the Black, 
Starr & Gorham trademark (a golden eagle 


in bronze) is mounted against a wall papered 


in eagle print paper, midway ot the depart 
ment 

Mt Rogers, with his assistant, lohn hau 
mann, makes the rounds of the suburban 
stores regularly each month, spending a 
couple ot days each week at one or the 
other of them im rotation: White Plains 
Manhasset, Milburn then they tart t hve 
rounds again It 18 interesting to note in 
passing that the Manhasset store specialize 


im turniture 
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ful promotion. John devoted one window 
to each firm and followed through with a 
professional model from each of them at 
the point-of-sale level, where she assisted 
the customers in selecting the garments best 
suited to their needs. Interior display tie-ins 
and extensive card copy dramatically toc 
used attention throughout the store towards 
the foundation department 

Accenting femininity, pink was the pre 
dominating color. It was used in the back- 
grounds of the windows for the signs, and 
to some degree in the merchandise 

Simple props tended to accent the dainty 
and refreshing decor \ clear glass urn 
containing natural pencil-bamboo centered 
each window Two mannequins dressed 1n 
the latest corset fashions with a few match 
ing accessories and a reader identifying the 





manufacturer and carrying the theme, com 


Los Angeles Display Scene 


By DICK JACHIM 


- | if | developed rit i COT | 
floral displa recently adorned § the 
Pied iti yindoyv Al 1 bie Mroady ay We | 

ester, where Lloyd Grover is the display 


hte uspended curtains trom trame by 
neath a black-and-goid striped canopy wat! 
the edge calloped and held up with gold 


TL that were topped by a fleur-de-lis tor 
a background (on the floor along the edge 


i the curtain yirev a trim bani ot live 


yreen fern (ither designs tormed out ot 
Curtain were taywered torward trom thi 
hackvround to create the floral motti \ 
yold oblong wn with black lettering read, 
Window Wonderland eleventl emi-an 
nual Curtaim how In the toreground 
dressed in-a way floral print, was a manne 


quin sitting im a chair and apparently enjoy 


itis thie colortul Coe 


Working with the representatives of tout 
different corset manutacturet hohn now 
tive 7. play and promotion (directo! ()] 





Myet \\ hitties cle veloped al highly Succe 


pleted this successful display promotion. 

Accentuating black and the desired high 
lights of the style was done very effectively 
by contrasting the black with a white back 
ground and floor and clear lighting at ‘The 
May Company-Downtown, where Stanley 
Thompson is the display director 

kor decorative purposes and to harmonize 
with the color, different rattan circles of 
varied sizes and painted black with flowers 
attached, wer uspended trom the ceiling 
by black ribbon that touched the floor. The 
center one, im white lettering, carried the 
them “Tf it's haped like a Cap the 
shape is right White accessories balanced 
the contrasting colors to torm a= striking 
display Seven windows on the Broadway 
side were used tor this promotion 

Ohrbachs semi-annual import promotion 


—The display at the top of the page is by 
Lloyd Grover, The Broadway-Westchester 
Center, by John Snow, Myers, Whittier 
At the left, by Stanley Thompson, The May 


Company-Downtown— 
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—At the right, by William Meissner, Ohrbach's- 

Wilshire . . . Center, by Sylvia Petrasek, Buf- 

fum's, Long Beach .. . At the bottom of the 

page, by William Snyder, The May Company- 
W ilshire— 


was developed around fashions from Lon 
don, Paris, and Italy, including dresses, 
coats, and suits by foremost designers in 
these cities. The originals were then shown 
with their American translations at many 
fashion shows throughout the city, as well 
as in the store. 

In the windows, Bill Meissner, display 
director, suspended red, white, and blue felt 
banners with ribbons in the same colors 
draped in ovals at different lengths for his 
background. The floor was in glossy white 
enamel, which sharply silhouetted the fash 
ions on the mannequins. A decorative gold 
easel held the large reader: both easel and 





| 


card were trimmed with ribbons in the same 
colors as those in the background L he copy 
prominently announced the theme, “Fashions 
that say Paris, Italy, and London at prices 
that say QOhrbach’s.” ‘This decor was cart 
ried into the interior, where columns down 
the principal aisle of the main floor each 
held three telt banners with the names ot 
the designers spelled out in cut-out letters 

The works of such masters as Rembrandt 
|autrec, Cezanne. and others assisted well 
in developing a cultural atmosphere tor a 
showing cl high fashion originals by Juliette 


Marglen in a promotion at Buftum Long 
Beach 
(hoosing them tor their colors Syivia 


Petrasek, display director, placed copies of 


paintings by six of the masters in narrow 


width shelving that was designed in square 
for a background Miniatures of the paint 
Wgs were then placed either on the helve 
2) | t he Hoot ne xt to matel ny color (>] 
nail polish and lipsticl to attract attention 


to the avatlabilitv of these color 


and worn by 


Le 
- 


‘The fashions al 
mannequins im  ~<different positions, wer 
found on each side ot the central set 

American originals made a colortul spla 
at The May Company-Wilshire Ralancing 
the colors (jT red white. and bylue im ote 


props as well as in the merchandise t 


SULLY, t?S7 





readily identity the tashions origin, Wilham 
Snydet cl} play Midtiiavetl developed dra 
matic and spectacular window 

\vaimnst a white hackground and to the 


leit were large cul painted in red white 


and blue bach carried a gold letter which 
together pelled { Ss A Lhese cubs were 
uspended by white dowel vith a gold hall 
at eact end lmmedtiately to the rivht on 
| quare pedestal, also in white tood a 


Hietitiecquin cre ed th Octhe ot the original 
which Wore Thies tly navy Pylune vith tonne be 
of red and white lo the extreme right, a 


millinery head out of wire held a matching 


hat and wa urrounded with acce onries. In 
the toreground, a banner typ whom hand 
lettering read “American Original 


lhe tollowing displays are not pictured 
Mother lay \ al liter tingly Tat rified 
“At (Jhrbach Downtows by (| Mitchell 


CLis] lay Maha! 


|} lease fur [ pad {) 
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overall atmosphere 1 that ot warmt! 


raciouste with mere arranged 


| ] | 
ripery here is ample 


ers tor good visibility of the 


and there are 


‘ue citi thre countet top «i 


display on elevated ledge 


cabinet: iramed if) metal tubing 


ed in the handbag and blouse depart 


among others. and additional met 


By CLAIRE BROWN 


chandise¢ shown on top ol them hy using 
tiered gla helves and partitions Petts 
coats are displayed on a seli-lighted fx 
ture urrounding a center column 

\ very practical open-sided counter, con 


tructed in the blouse department, displays 
blouses hanging trom a rod suspended below 
thie yla top ol thi countel Shelves he 
hind thre Countel (AagTry additi nal Stan k OT 
blouse wit! thie CASE and wooden scpa 
rators in blue (Open displays are arranged 
along the ledge: lmphasis throughout the 
tore 1s placed on brand name and in thi 
department it 3 Ship and Shor 

[he (Gsertz store emphasizes tashion, even 
n the basement and an unusual plece oft 


—Upper left, petticoats ore shown on a self- 
lighted fixture surrounding a center column.. 
Upper right, the walls of the Gold Room have 
a cracked antique finish . . . Lower left, chairs 
in the bra section suggest corsets, laced up the 


back Lower right, a portion of the men’s 

shoe department {All photographs by 

courtesy of Retail Reporting Bureau, New 
York City— 








howcase: Gertz, Hicksville 


metal sculpture attached to the wall ot the 
stairwell to the basement has blue panels 
with scenes on them in white, depicting 
Paris, Hollywood, and New York City as 
the tashion sources lhe metal banister 
has wooden balustrades of modern design 

High tashion is on display in the Gold 


Koom, where a rich atmosphere is achieved 


without limiting the visibility of merchan 
cise \ ratsed display plattorm, centered 
by panels of metal screening, serves as a 
divider trom the adjoming department 
Mannequin are arranged on both sides ot 
the screening, and massed drop lights hang 
over their heads lhe walls of the Gold 
Room have a cracked antique finish, created 


by applying fast-drying paint immediately 
over a slow-drying paint betore the latter 
has hardened Moulding, light shields, and 
sign are all in gold lhe floor is carpeted 
1n) deep pile beige, with the display base 
covered in gold color carpeting li legant, 
antique style turniture completes the Gold 
Room setting 

Gold leat design panels at the end oft 
the floor racks and decorating the wall 
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—At the right, a white wire obelisk is used 
for decoration at a point between two ele- 
vators . . . Center, columns and walls in the 
lamp and shade section are dark to emphasize 
the merchandise . . . Below, silver perforated 
panels on counter tops are used extensively in 
the housewares department .. . J. Wiegel is 
display director— 


racks, create a handsome setting for mode 
ately priced dresses The sign tor this 
department is done in gold letters on a panel 
above metal light troughs 

At an important trafti point between the 
elevators, a white wire obelisk is arranged 
on a low platform with a panel design 
behind it, and white metal and wood decor 
overhead trom which are suspended two 
light reflectors \ mannequin is posed 
beside the obelisk. and beyond, at either 
side, are dress sections which repeat the 
white metal and wood motif with overhead 
light reflectors suspended from wood panels 
The walls are in peach color 

A brown shingle roof facade sets off a 
long sweater bar, to attract attention from 
across the selling floor Weather vanes 
top steeples on the root to add atmosphere, 
as does an artificial hedge along the roof 
peak The upper cases are divided with 
blue panels and the walls are covered with 
white brick print paper Displays are af 
ranged in the deep top shelves, while met 
chandise 1s stocked on open shelves below 
the displays. Showcases are painted blue 
inside, and displays are arranged, also, on 
top ot the cases 

Upholstery on the chairs in the bra section 
is designed to suggest corsets, with lacings 
up the back (ounters are taced with 
marbelized blue material, with white For 
mica veneer tops Display shadow boxe 
are constructed with metal mesh divider: 
Bras are displayed against a panel oft 
deeper blue, and the walls are in pale blue 
\ large red rose arranged on the upper 
ledge above the shadow-boxes adds a final 
touch 

Mannequins displaying featured lounging 
apparel are placed on a platform heyond 
the bra section, with lights suspended above 
them trom a blue panel shelving 

\n attractive lounge tor women has wall 
covered in a gold overall design paper above 


a white simulated brick dado Stylized 
horsemen are applied to the paper wall 
A grey column 1s trimmed with = white 
wrought iron, vine, and panels lhe floor 


is covered in a large checkerboard pattern 
and the wrought tron turniture 1s uphol 
stered mn golden yellow and deep yreen 
The beauty salon has a dark prey limed 
oak counter, white wrought  tron-work 
frames and dividers, pink walls, a two-toned 
tiled floor in checkerboard and w hiite 


wrought iron, vines, and panels Phe floors 

blue (,reen plantings complete the decor 
Permanent fixtures tor all three—women 

men's, and children’s shoe departments 


place emphasis on selt-selection, with ampl 
facilities tor personal service. The women's 
shoe department is sectioned off with a 
perimeter of high wooden tables on which 
additional shoes are displayed. These tables 
have minimum frames so they will not break 
up the open airiness of the selling floors 
Blue fabric drapes conceal the entrance 
ways to the reserve stock area, Walls are 
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Chicago Welcomes Summer 


By RICHARD DAY 


cs] trite! \ Wi many shape , whi h read, (ome Out ot You ( ocoon and 


ume! embling some of the various species of ly.” lwo mannequins in each window 


there hicago wand display real butterfly displayed the ftashions 


at a time when unseasonably cool weatl bradley carried the yuttertly mot Mandel Brothers, Carl James, display di 
Latninnied Cem j ' cot] \ ly throug! to diy ten State treet windows rectol did a.“ alitornia { omes to Mandels’ 

( ity hoppel which teatured fine, colortul cottons each series teaturing Calitornia tashions as pic 
(arson's brought omotion window a different colors \ large butterfly tured next \ pair of sunglasses about 10 
outside of th tore and put tl 1 abo hung as if in motion over the center ot each feet long set the scene as Calitornia each 
tate street lewall : 0 0 display Behind it was a painted mural earpiece carrying a part of the title and each 
ting butterfly (lement Bradley lay vhich teatured a winged nymph.  llowers lens painted with a typical scene along 
oot butterfly creation and lacework on the nymplh’s dress and in Wilshire boulevard’s “Miracle Mile.” The 


rotunda il tate and ai vere tastened to the mural, RIiViliv ylasse . hung aCTOSS the rear ofl each display 


treet hastened eral beet an added dimension \ ivgsawed butter with the ecarpieces extended forward to 
“ay from the building thy butterth iy | at tl right, with black tron partition the display visually 
tarted at the third floor and yvooped down Pipe ep i Cott or two accessories \ silhouetted palm, a wicker outdoor 
vhere the lowest butterfly vere perched eacl vindow \ bevy of smaller [ite ized chair, and a sunglassed, sombrero covered 
vindow awning lhe colortul hats butterthy kimmed along the window's sign, figure completed the setting Sunny tash 
ions im shorts, dresses, and slacks were 
displayed on three mannequins in- each 
window No separate signs were needed 
since the Hollywood glasses carried all the 
text necessary to the selt-des« riptive dis 
play 
\ switch on the same theme, “California 
(comes to Mandels,”’ was done in another 
window (not illustrated) using a_ painted 
backdrop depicting a cable-car climbing 
up a steep grade on the hilly streets of San 
Francisco with the Golden Gate bridge in 
the distance [hree mannequins attired 
the somewhat warmer tashions needed in 
San Francisco posed around a flower-cart 
lhe same sombreroed, grapetruit-headed hg 
ure stood with orange bough in hand, adding 
an additional touch of Calitornia to the set 
ting 
Lytton s display manager, G owen, 
did a “Wash ‘N’ Wear” series in. which 
two types of merchandise were displayed 
wash ‘n’ wear dresses and an automatic 


—At the upper left and right, by Clement 


Bradley, Carson Pirie Scott & Co. ... At the 
left, by Carl James, Mandel Brothers 
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washer. Settings for the series were simple, 
as is Bowens custom Parallel rows of 
plasti clothesline made sidewise a i on 
the back wall of each small window 
Clothespins were stuck at random on the 
lines \ sign fastened to the line read. 
“Wash 'N’ Wear Nylon, Orlon, Dacron.’ 

Below the sign was an automatic washet 
just finishing a load of skirts. —Two manne 
quins stood beside the washer in thei 
wash ‘n’ wear outfits Both the tashions 
and the washer were tor sale, making it 
a two-tor-the-cost-ot-one display 

Jack Boghosse, display manager for Gold 
blatt Brothers. used a series ot “Brilliant 
Black Bright with White’ windows \ 
long, snaking vine made of tightly twisted 
paper coiled up trom one corner of the dis 
play to the other \t spots along its length 
it sprouted leaves. In its ramblings it led 
the eye to a wallboard weather vane painted 
as though it were engraved lhe weather 
vane consisted of a base, a starred column, 
and a vine-covered arrow lhe arrow was 
topped by a bird and a sun, indicating 
pleasant weather ahead lhe black-on 
white weather Vali went well with the 
white-on-black merchandise lhree man 
nequins displayed the dresses they stood 
visually connected by a path ol preen gras 
across the white foot \ccessori were 


eithet black oT white 


Saks-Futth \venue's display manager, 
loe Kries, used a color-based window pre 
motion entitled. “kve-Shadow Blue L hie 
setting consisted of sak typical potted 


plant growing around the lower portion ot 


a brass column interrupted by a brass trame 
lhe brass trame held a window on which 
was painted a huge ey \ transparent 


tint 


i] deep bylue applied above thie eve 
indicated eye-shadow blu String stretched 
from the eye to a row ofl pegs on the bach 
panel tied in the eye with Saks teatured 
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—Directly above, by G. C. Bowen, Lytton’s 
Upper right, by Jack Boghosse, Gold- 
blatt's . . Center, by Joseph Kries, Saks- 
Fifth Avenue ... At the right, by Virginia 
Paxson, Marshall Field & Co.— 
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The seats in varying sizes are 
lacquered in pastel tints — the 







biggest in green, then yellow, pink, 






grey, and black. The summer mer- 






chandise is in harmonizing colors. 











Fabrics for airy summer dresses, displayed in an 
atmosphere of bamboo. The upper platform is of 







irregular bamboo rods, suspended on similar rods from 
the ceiling. The bamboo table has one leg extended to 







serve as a support for the form. The length of fabric 






extending from the upper platform to the floor should be 






of a darker color than that draped on the form. 













The fish and seahorse used in 
this display of bathing suits are 
done in semi-abstract form. 
Threads on which tufts of green 
cellophane are fastened to resem- 
ble water grasses are suspended 
from the ceiling. Merchandise on 
the floor is placed between simu- 
lated rocks and coral. 
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JULY, 


In this setting for beachwear a 
mermaid in a large shell as a car- 
riage is pulled by a number of 
seahorses. They can be done in 
papier mache, as also the shell 
and the tail of the mermaid. The 
merchandise is arranged in front 
of the shell. The mermaid can be 
replaced, if desired, by a regular 
mannequin in a bathing suit. 


All the things a traveler needs 
are displayed in this seemingly 
cluttered window, which neverthe- 
less requires careful composition. 
The same theme can also serve 
for a display of women's apparel 
with a simple substitution of mer- 


chandise. 
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Bamboo is also used for this 
men's wear setting, which is light 
and simple. The background may 
be grey, with yellow or gold sun 
and corona. The rest of the win- 
dow, and even the merchandise is 
kept in light colors, with the ex 
ception of the dark shirt on the 
form to draw quick attention to 


this portion of the window. 
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seated in a white chair. The chair was 
placed on the grey graveled walk of a 
formal garden in which all the blossoms 
were white white calla lillies, white 
azaleas against the deep green foliage ot 
box hedge s and evergzreens The calla lihes 
stood in large white urns ()verhead an 
ornate white canopy was suspended by white 
chains \ scene was painted on the back- 
wall arches with a landscape lar into 
the distance in delicate pastels The girl 
wore a white summer tormal, long white 
gloves, white sandals, and brilliant jewelry 
Window No. 3 had the sub caption, “Your 
Joy when the aisies gave their answer 
true. (the tourth was a bridal window, 
with the bride posed alone in a setting ot 
orchids. The next window was for Mother's 
Day, with the whol or a young family 
present. Six was done completely in laven 
der, with an aged lady wearing lavender 
being presented with a birthday bouquet by 
small children Inside the Broadway 


Display Changes Seasons 


By CLARA BALDWIN 


ite uimnriet 
ilvgrim. and toord 
vings im thegu 


annequil vearing 


4 


: : * 
‘? d é 


entrance. Macy's main floor became a forest 
of young bircl 
etting at Delman 
ay director. us 
carpeting 


WOoTe 


ign painted on 
tf artificial flowers and rib 
panel screen with gold decor 
window and through a hole 
rimmed mn pink velvet. a princes charming 
Was trying a slipper onto the toot of an 
clegant lady seated on the opposit side ot 

SCTeCCTI 

fhe prince wore a green coat, lavender 
Knee breeches. and brown velvety 


} 


im were tiny silver boxes 


—At the top of the page, by John Foley, 
Macy's . . . Center, by Stephen Gusick, 
Delman's .. . At the left, by Paul Vogler, Lord 
& Taylor ... (All photographs by courtesy of 
Virginia Roehl Studio, New York City) — 
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we ~ 
a 
Te Na 


green ribbons, and muiniati he ! of papier m:; sreen smula» 


Viecti 
a shoe o 
lady Wa 
d sleeve 
blossom et stood 
\ park benc! tres pigees tood a 
and “No Parking igns turned ; low yns were 
Lord & Taylor into a setting tor umn like squirrel! 
mer tashions Paul Vogler used pigeons were 
tion, “lime out tor a summer briefing front 
sion News of the Men's Shop.” Cut-out \ form 
trees were placed near the window i suit co; white 
while toward the hack was a large an | the vo other 
Walk eacl vit a grey 
—Upper left, by John Liles, Franklin Simon » Thee 
. . » Upper right, by Gene Moore, Bonwit 
Teller . . . Directly above, by Louis Villela, 
Altman's . . . Right center, by Tom Lee, 
Bergdorf Goodman .. . Lower right, by Joe 
Miller. Milgrim's— \/’lease turn 


Wiatihieduin 
seated (Ti thie bench 
with harmonizing 


and on the bench ne; 


weve 80 er 
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Smaller Store By JIM KILEY 


KCORATIVE 
good display 
idea to 


screens always make 


props and it 1s a good 


have a tew in the display 
stock room ready tor uss 


(A) This 


smart, modern screen can be 
built easily by using a 1l- by 2-inch wood 
frame faced with metal wire mesh, or 
ordinary chicken wire [ recently saw a 


screen made ot this and when the wire was 
stretched painted 1t 
a very effective facing 
cut out of 
painted in 


tight and spray made 


The design can be 
card 


scrap wallboard or heavy 


suitable colors, to tie in with 
the general color scheme or season 
(B) Another 


plywood attached to the trame with heavy 


screen with the center ot 


cord or wire, laced through the holes into 
SCTCW eyes Aas shown 
(() This three-section screen 1S both 


decorative and functional as merchandise can 
be displayed on hooks inserted in the per 
board othe goods draped ot) 


panels with 


the wood dowels 
The initial cost of making up these screens 


will prove a worthwhile investment, as they 


can always be repainted and reused u 
different displays in both the 
windows 


many 
interior and 
(0) Back-to-school or college promotions 
This sketch was especially 
merchandise in this 
part ol a 


are important 
feature 
small 


designed to 
(One 
large one, can be treated as 


category window, of 
a large shadow 
box with a sheet of plywood or wallboard 


nailed on a l- by 2-inch wood ftrame with 
the opening cut out in the shape of a large 
pen point, as indicated 

When this panel is placed flush with the 
teature-displayed 


illuminated cut out pen 


ylass the goods 
brilliantly 
point will really 


attention « 


window 
in the 
stand out; they will com 
t all the prospective 
sidewalk 


painted on the 


mand the 


customers passing by on the 


Suitable lettering can be 


face ot the black or royal-blue pane] to 
complete the unit 

\ store could use. the same pen point 
theme in all the windows, with varied line 


Ol hack to school merchandise featured il 
the shadow boxes 


(It) This 


an attractive display 


«i good example (>! how 
built at 


unit 1 


piece (atl he 


a reasonable cost. The two panels can be 
cut out of wallboard mounted on 1- by 2 
inch trames. It the unit 1s to be used to 
feature ladies’ turs, tor example, paint the 
large panel in pure white with the smallet 


one in a medium blue 


| he slope hase Cafnl bye cut out ot ply wood 


and a small shell Cati bye nailed on to sup 
port the mannequin. A good decorative idea 
would he © apply a coat ort white paint 


and while still wet scatter on a tew hand 
fuls of silvets r flittes 
Note how the sign can he cut out to matcl 
the shape of the panels 
The 
with a sheet of 
(FF) This 
to-school 
interiors 


tinsel. « 


window background can be covered 


bylase 


lis¢ cd im any 


wide width pale paper 


hack 


store 


design can be 


displays in windows and 
First, 


girl and boy figures on a 


draw thie outline Or the 


sheet of wallboard 


and then cut out This can then be used 


pUGVsc VVSF 


as a pattern, making it possible to draw and 


cut out any required length ot the design 


This cutout can be used as a window val 
ance or tor a ledge or tor a 


column 


Store imteriof}l 


“Design Your Packages 
With Display In Mind" 


Today s pac kages often talk too much 
“Talky” packages are usually designed to 
sell the boss instead of the customes 

So said Albert Kner, director of package 
design tor Container Corporation of Ameri 
ca, at a recent meeting ot the Sales Man 
agers’ Association ot Philadelphia 

‘A package 1s a salesman,” said Kner 


“But unlike the human salesman, a pack 
age can not appeal to the ear or the intel 
lect, but When you sell 
to the eye, design and color are your most 
effective tools Words 
function. | 

Kner pointed out that the average person 


sees 100,000 packages in his lifetime 


only to the eve 
sales perform a 
See ondary 


“It we stopped to read long-winded mes 


sages on them all, we wouldn't have time 


to consume their contents,” he said 
Kner pointed out that 
designed after answering two questions 
1. Why does the 
uct? 
2. How 1s it displayed in the store 
Then the 


appeai to the buyer and to make the 


packages must he 


custome! buy the prod 


package must be designed to 
most 
of the display space given to it, he said 

In discussing the value of associating the 
product with its ultimate use, Kner cited a 
case history of an eastern brewet 

“This package showed an empty beer glass 
\ccording to the brew 


master, rings are the 


ringed with foam 
beer 
this 
delighted the brew 


sign of a good 
Unfortunately, the publi 


While the 


master, it 


doesnt know 
package 

didn't sell 
“The brewery 

tration to a color 


attractive tood 


heer 
switched its package illu 
photograph ot beer in an 
sctting Sales picked up af 
cordingly 


As an example ot how not to use display 


Space, Kner cited cereal package 

“More than 50 per cent of all stores di 
play the end of cereal packages not the 
front. Yet cereal manufacturers invariably 


use major sales appeals on the tront of then 
packages.’ 
Modern 


equipment to gauge the 


pat kage de IVIiCTsS wuss crentine 


selling power of a 


package, Kner said He cited equipment 
in Container Corporations Chicago design 
laboratory which trace thre path thie 
customers eye travels when she looks at the 
package 

“This equipment tells us what element 
attract the customer,’ he said But the 
can not make your packaging decisions for 
you 

“The ultimate responsibility for packages 
effectiveness rests with the packaging execu 
tive. Base your decisions on what Il sell 
your customers rather than your bo 
and your package will be your best sal 
tool.” 








We just can't show all 
the imaginative 

display ideas you can 
make with 
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New Plant Opened 


lyavid Hamberger, Inc., well known display firm of New 


York City, 1s celebrating its thirty-sixth anniversary this year. 


and coimeidentally with the event has announced the opening 


anew manutacturing plant in Brooklyn 

total ot JO.000 square teet of production facilities is thus 
ide available to the firm, with emphasis on all modern 
quipment and lighting 
Several photographs taken within the new plant are seen 


\t the upper lett, Designer William Klem supervises the 


manutacture of a custom-de signed Horal arrangement 


tllumimation trom 


\t the center 1s a view ot the new flower department, which 
more than 100 teet long *Slim-line lighting plus daylight 
windows on. three sides permits thre most 


exacting flower work 





[he photograph at the lower lett shows part of the new 
hipping department \mple space is provided tor packing the 
largest displays, while an interior loading bay permits trucks 
enter the building to tacilitate loading 

Directly above is a view 1n the section where papier mache 


ork is finished, with a workman putting the final touches on a 


pair of baroque columns Below are workers in the papier 


ger 


mache department itselt 
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to take part. 
and service classifications, and every dis- 
playman is eligible for the plaques and 
This Eighth International 
Display Contest — with 309 awards — will 


continue to prove an incentive to still better 


medal 


display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 


awards. 


dence of their ability. 


this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 

















JULY, 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTES 


DISPLAY WORLD'S big contest for 1957 
got under way January |. 


There are 99 merchandise 


Decide now 








1957 














CLASSIFICATIONS 


Women's and Misses’ eve- 
ning wear 

Women's dresses 
Women's sportswear. 
Women's coats, suits. 
Furs 

Bridal display. 
Lingerie. 

Millinery 

Women's footwear. 
Women's hosiery 


Handbags, umbrellas 
Women's gloves, accessories 
Jewelry 


Handkerchiefs, blouses. 
Corsets, surgical garments. 
Women's bathing suits. 
Cosmetics, perfumes, etc. 
Children's apparel. 
Children's footwear. 
Children's hosiery. 

infant's wear 


Men's clothing 
Men's shirts. 
Mens neckwear 
Men's hats 
Mens shoes. 
Men's socks. 
Mens underwear 
Mens swim suits 
Mens sportswear 
Men's toiletries 
Mens robes 

. Men's evening wear 
Mens gloves 
Yard goods 








1957 
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Notions 

Linens, bedding 
Furniture. 

House furnishings 
Paints, wallpaper 
China, glassware. 
Silverware. 

Toys 

Luggage 

Sporting goods 
Musical instruments 
Radios, television sets 
Gift novelties. 

Books 

Stationery 

Greeting cards 

Drugs 
Tobacco. 
equipment 
Groceries. 
Candy 
Liquor, other bottied goods 


smoking 


. Refrigerators 


Ranges 

Laundry equipment 
Lamps 

Electric and gas appliances 
A. Major appliances 
Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment 

Hardware 

Automobile showrooms 
Automobile accessories 
and equipment 


68 


%6 
97 


98 


Fiorist display 
Photographic 
Optical goods 
Exhibit booth 
Exhibit display 
Institutional display 
Civic display 

Christmas interior 
Christmas facade and 
marquee 

Christmas window display 
Floats 
Showcards, 


equipment 


pen-lettered 
Showcards, machine-lettered 
Showcards. hand-lettered 
Banks and other service 
institution display 

Travel display 

Animated display. interior 
Animated display, window 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 


. Independence Day display 


Thanksgiving Day 
Style show setting 
Interior ‘shops’. such as 
Town & Country’, Bud 
get. etc 
Nationa! 
Nationa! 
unit 

Miscellaneous 


display 


advertiser ‘ 
advertiser s 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, 





display 
dGitplay 


ENTER NOW —DON’T MISS THE 








Top awards will be beautiful gold, silver and 


bronze plaques, and there will be gold, silver 


and bronze medals presented in each of 99 


classifications covering every type of mer- 


chandise. 


In addition, a gold medal will be 


awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 309 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. 


There are no 


strings attached, no entry blanks, no slogan- 


writing; nothing is required but good displays. 


Read the rules carefully and get your entries 


started today. . 


and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


- 


ow 


. Each photograph must 


. Entries may be submitted at any 


. Each photograph entered will 


. Judging tor the monthly “Display of the Month” 


RULES 


. Any displayman in the world may enter this contest; 


it is not to be a subscriber to DISPLAY 


WORLD. 


necessary 


. All entries must be of displays installed during the 


year 1957. 


. Entry is by means of one or more unmounted black 


and white glossy photographs, preferably & x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74” 


. All entries become the property of DISPLAY WORLD 
. All entries must be sent to Contest Editor, 


DISPLAY 
WORLD, Cincinnati |. 

time. All entries 
received during a given month will be judged for 
the monthly gold medal award tor the “Display of 
the month”. The contest ends December 31, 1957. 


. The entry judged best in its classification will re 
ceive 3 points and a gold medal; second best, 72 
points and a silver medal; third best, | point and a 


bronze medal. The entrant who receives the great 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and tourth a bronze plaque 
be eligible tor only 
one classification. 


. Judging tor the annual awards will be done by an 


outstanding board of well-known display authorities 
Their decisions will be final. 

qold 
medal award will be done by the editorial stalf of 
DISPLAY WORLD. Their decision will be final 


. In case of a tie, duplicate awards will be made 


CINCINNATI 1, OHIO 


Richard A Mach 
display manager for 
Minneapolis Gas Com 
pany, Minneapolis, 
snapped during one of 
the lighter moments at 
ao rehearsal of the firm's 
42-voice mixed chorus. 
Formed primarily to 
sing carols during the 
holidays the group has 
appeared at banquets 
shopping centers, and 


on television 


...on and 


Edward Urbans, display and advertising man 
ager of P. A. Meyer & Sons, Erie, was named 
president of the International Affiliation of Ad- 
vertising & Sales Clubs at a recent conference 
in Niagara Falls, Ont He also is a director 
and past-president of the Erie Advertising & 

Sales Club 


Ensign James Freund at his portable 
electronic piano on Christmas Day, 1956, 
playing carols for a group of his shipmates 
on board the ice-breaker ‘Staten Island,’ 
deep in the Antarctic. Jim's father, Sylvan 
Freund. Decorative Plant Corporation New 
York City, is president of the National Asso 

ciation of Display Industries— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 











R. C. Kash, editor, DISPLAY WORLD, is 
honored with the five-quart stein at the 
famous Hofbrauhaus in Munich while visiting 
Germany in May. Directly behind the big 
stein is Hermann Schlipphacke, display di 
rector of the 37 Kauthof stores. his host 

during the trip— 


—Mrs. Veda Humphrey, assistant adver- 
tising director, American Fixture, Inc.., 
St. Louis, was a member of the dancing 
chorus in the benefit show ‘Fasten Your 
Seat Belts’ given recently by the Women's 
Advertising Club of St. Lovis— 


the record 


—Mayoress Emma 
Smith, Bronson, Mich., 
congratulates Trow- 
bridge H. Stanley, 
president of L. A. Dar- 
ling Company, at a 
ground-breaking  cere- 
mony for a new, two- 
story addition to the 
firm's Bronson plant. 
lt will increase Dar- 
ling’s manufacturing 
facilities to 400,000 


square feet— 








show and sell more merchandise in less space with — 





WLOCLIPS 
THE FINEST PERF. PANEL CLIPS ON THE MARKET 


Promote self-selection, create attractive selling 
displays this easy new way. Vizuclips fit practi 
cally all perforated panels on the market today 

. they're easy to install (no special tools needed) 
and easy to use... just place and trim. Vizuclips 
offer you an economical way to utilize your pres- 


ent selling area to a much greater advantage. 


VIZUCLIPS are made to last and they never chew or 
cut your perf. panels ...the round formed stress points 


of the hooks give added strength and ease of insertion. 
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WALL SECTIONS 










COUNTER and 
SLAND DISPLAYS 





Illustration above shows our VMU20%3-4 VIZ-U-BILT island 


merchandiser complete with pertorated board panels and 


WINDOW and 
FEATURE 
DISPLAYS 


attachments. Displays a tremendous assortment of merchan 





dise if only 36 x OV ot lout »ywace, Vvrite for information. 











Sena COM pon ffor new VIZUCLIP catalog 


L. A. DARLING COMPANY, Bronson, Mich., Dept. 2G 
Please rush new VIZUCLIP catalog 400 








NAME 
COMPANY 
ADDRESS 
NEW YORK CHICAGO LOS ANGELES 
MAIN OFFICE 47 W. 34th St 222 W. Adams St 1878 S. Flower St | CITY STATE 
BRONSON. MICHIGAN Cameron-Mcindoo, Ltd.. 9] Scarsdale Rd.. Don Mills. Ontario j 
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Display Here And There 


of the wate 
iZe¢ Irom o »/ feet in length, 
painted in natural colors 
lure | im the window were exact 
reproductions of merchandise sold in the 
Mage Lore Seaweed W a painted a 

dark preen Kock also were painted 

Vater ctlect natural color but howed up al night 

uunding the thouett 
ured to thi [his particular window 1s located high 
above treet trathe and make it necessary 
to exapperate thr ize oot the presentation 
order to ecure the proper effect 

of window 
Levys, tue 


built of 


Acct 
minent 
nature ” « 


TELAT LTA (jul 


wiea: Ieee carton which 4 
lacquer and used avecrave attention Is een 
by Haslett (,lazebroo} | | Nig 
York City \gainst a simple curtain back 
ground are suspended 15 shoes, together with 
a reproduction of the leaning tower of Pisa 


and the lk aftel Tower 
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Complete interiors . . . custom made for you 
... to fit YOUR BUDGET 


Decorative Plant Corp. 


First with the Newest for over Sixty years. 
136 West 24th Street, New York, N. Y. 
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Club Undertakes Poster Project 


By DICK JACHIM 


develop into a 

completion \t 
hamber of Com 
meres eles o by the result 
World that 


Lt play \ Ocla 


ool thre contest on | race 


thie outhern C.alitornia 
tion oonsored tor the Chamber Vorld 


rack Woe Committee 


fo obtain protessional entri 


Vole limited lo member (31 chy play depart 


mic ol retatl lore and olthe a MM 1ATION 
lhe mdue 


trip Tat TW) 1) blawatl (oti tive 


ement to participate was a round 
Leilani 
and accommodation ‘) |Z 
luxuriou lblawatian 

winning poste also became the 
thirty-first 
reproduced and distributed through 


\ner I 


there ‘You live 


prize ait 
otheral one for thi observance, 
and wa 
out preater le 

lL singe thy 


better through 


In the two photographs directly above, stand 
general operations man 
ager, Broadway-Hale's, Inc. Seated, left to 
right, Deborah Truax, advertising manager, 
and Rose Marie Osborn, The Broadway; Laura 
W albridge director decorating 
and display Broadway Hale. Inc. and Ward 
manager, Broadway-Los 
Angeles Bill Holcomb, display, Sears 
Ingle wood and Mrs. Holcomb Mrs Richard 
Barclay and Richard Barclay sales manager, 
children's fashions, Sears-Los 
McCracken and James 


Sears-Inglewood Jan 


ing, James Brewer, 


store interior 


Landram display 


womens and 
Angeles Mrs 
McCracken, 

sales superintendent, big ticket merchandise. 
Sadacca super 
intendent. soft lines, Sears-Inglewood Mrs. 
and Mr. Don Morgan, of the company of the 


James 
Turner. 


Sears-Inalewood Joe sales 


same name 


world trade. 


(7 thie 


i) postel ubmitted, and 


WOeTe 


because understanding of the powet 


ot color in selling merchandise and con 
to present it, th 
these 


rendet lly 


tinuously developing ideas 
tants 


in developing many fine 


conte cleverly utilized qualities 
cultural aspect 
benefit ot Le \ngeles as 
po tet exhibit Was 


hotel Thi ey 


la exploit properly the 
ofthis art tor the 
publ 


Hilton 


well. a five-day 


held at the Beverly 


Winners of the top prizes. Left to right, 
Glenn Zehrbaugh, Abbey Rents, first; Dick 
Franklin, Abbey Rents, second, and Joe Mar- 

tinek, Ohrbach's-Wilshire, third— 


hibit 
where, by 
ot the 
merce, publr 


was preceded by a premiere showing 


Invitation only, top management 


stores, leaders in industry and com 
officials, plus members of the 
press, radio and 
a cocktail party 
the premiere 
Stories otf the 


and of the publi 


television invited to 


held in 


were 
conjunction with 


contest. ot the 


winners, 
carried in 
This was 
distributed 
Southern 
radio 


showing were 


the metropolitan newspapers 
that 


newspapers in the 


followed with a 
to all ot the 
California area, as 
+ Stations, 
publications, 
news outlets 
20, JO. 40. 


story was 


well as the and 
industrial 
approximately 440 
this. radio 


seconds 


trade journals, and 
totaling 


Besides 


and 60 


Spots OT 


were used in 


—Top photograph, above, Maurine Campbell, 
fashion and display consultant; Damar Myers, 
display director, Robinson's-Beverly Hills; Lee 
Platt, Robinson's-Downtown; George Shulman, 
Luxor Lighting Products; Gerald Roe, Lor 
Sales; John Glick, store manager, Robinson's- 
Beverly Hills, and Donald Lord, display di- 
rector, Fedway-Westwood Seated, Ray 
Elliott, display manager, Desmond's-Wilshire: 
Don Morgan; Mel Keith, display director, 
Phelps-Terkel; Vid Rosner, display and adver- 
tising manager, Helft's; Ed Mitchell, display 
manager, Ohrbach's-Downtown; John Cooke, 
manutacturers’ representative. Standing, Dick 
Franklin, display and art director, Abbey 
Rents; Bill Meissner, display director, Ohr- 
bach's; Stan Thompson, display director, May 
Company; James McCracken; Justine Solomon. 
display associate, Robinson's-Beverly Hills; 
Barry Snider, display manager, May Company- 
Crenshaw, and Richard Guhl, display director, 
Saks-Fifth Avenue . (Photographs by cour- 
tesy of Erich Hockley)— 
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inviting the public to visit the public ex 
hibit during its showing. These spots wer 
under license ot the Southern California 
Broadcasting Association public service time 

Kvery release carried within it, “spon 
sored by the Southern California Display 
Association.” ‘This created interest in the 
definition of a displayman from many 
sources, and it was necessary to develop 
simple terminology understandable to the 


layman. Phrases such as “the people that 
develop the face and expression of the 
store,’ and, “responsible tor materializing 
Santa Claus, Father's Day, et cetera into 
the important realities which they have 


become 1n your way ol lite’ were rep ated 
frequently 

Striving tor every phase to be publicity 
prone and yet qualified, the judges wer 
caretully chosen and included Dr Richard 
k. Brown, chief curator of the Los Ange!: 
Museum of Art, and directors of three oft 


the metropolitan newspaper;rs ; there were 
Jack Massard, Lo Angeles txamunet 
Oliver French, Los Angeles ‘Times, and 


Harold Petersen, Mirror-New: 

The first award went to Glenn Zehrbaug!| 
otf Abbey Rents and the second to Richard 
Franklin, who won a $100 Savings Bond 
The third prize, a $50 Bond, was won by 
Joseph Martinek, Ohrbach’s-Wialshire. Othe: 
winning entries were submitted by Malcolm 
Sabiston, Broadway-Westchester, William 
Meissner, Ohrbach's lune Scott, Bullock 
los Angeles: Ray Elliott, Desmond’s-Wil 
shire: Ronald Mountain, Broadway-lLong 
Beach; Jim Buckley, designer, and Ken 
Barlow, Desmond's Long Beach They each 
received an award ot merit 

Although much tavorable publicity and 
prestige were bestowed on display by the 
loregoing activities, the purpose tor the 
effort was to draw the attention of store 
management to the tact that the W orld 
Trade Week observance has tremendous 
possibilities for increasing sales during the 
celebration The considerable amount of 
people directly employed, and the huge 
volume over eight hundred million dollars 

of imports and exports closely balanced 
in this area added to the interest shown 





COMING UPI 


National Swim For Health Week June 23-29 


Independence Day July 4 
Ground Observer Corps Day July 14 
National Aviation Day August 19 
National Child Safety Week Sept. 1-8 
American Home Lighting Fixture 

Month Sept. 1-30 
Labor Day Sept. 2 
United Community 

Campaigns Sept 2-Nov. 28 
Fall Millinery Week Sept. 8-14 
National Home Week Sept. 14-22 
National Civil Defense Week Sept. 15-21 
National Sweater Week Sept. 16-22 
Citizenship Day Sept. 17 
National Dog Week Sept. 22-28 
National Business Women’s 

Week Sept. 22-28 
National Television Week Sept. 22-28 
National Tie Week Sept. 22-29 


(Names and addresses of sponsors of pro- 
motions involving the foregoing will be sent 
on request to DISPLAY WORLD, Cincin- 
nati 1.) 


JULY, 1957 
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WhWw Colors 


IN STOCK FOR IMMEDIATE SHIPMENT 


@ HICKORY = 4 sich and vibrant color for Full 

° MAUVE Continues to be a popular color 

e TEAL Seal foo Summer, Fall and Cheistmas 
@ FLAMINGO Yorecasts a coming fashion trend 


Bulkton Wet SEAMLESS 


Is Available In 
Fashion-Rite 


A A COLORS 


In The Following Items 


“% [eee 











1 U ite for y Coles ued 


New Display Dealer Inquiries Invited . . .  ror”beraus 


WRITE 






























BULKLEY, DUNTON & CO., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 



















Display Materials Commemorate 
Mayflower Il Odyssey 


An enlarged ae Mavilowet 


Il com issued to comeide with the arrival 
of the Pilgrim vessel is now to be had tor 
display purpose According to Austen 
by play til 133 West lth treet New 
York City. leensed by Mayflower, LAd., to 


bring out the reproduction, the com shov 
a picture ofl thie nip on ome ihe With a 
coat ot arm and the mwseriptior (om 


Tif morating thie | anding (j7 


1957" on the reverse 

In addition to the com \usten ha blov 
up od the Maytiowel itself and Voodcut 
reproduction Ola Map ol thie nyvland 


lol 1 hye 
is 24 inches and is printed on paper 27 by 
MW) snche lhe Mayflower 
12 by and the 


mich 


Coast made if com enlargement 


reproduction 1 


() mmche map 13 by 53 


Menzing |s Appointed 
By Frankel Associates 


bh rankel \ssociate Lr 6 West 45th 
treet New Yor} (ity, ha announced the 
appomted of Mildred Menzing as the firm 
representative im the brankel 22 howroom 
Mi Menzing Nia formerly china and = giftt 
buyer for The bau tore, kort Wortl 
Custom Cutouts Service 
ls Inaugurated 

\ new ervice to meet the demand of 
displaymen tor custom cutout i>] logotype 
letter trademar) ind the like im variou 
materials has been established by Functional 
Display, [in New York City lhe cutout 
can be had in imivie unit mall (quanti 
ti | bye innouncement N af iad hy 
Marvin Awerling president of the tirm 
who Say that if is part of an expansiot 
program which has also resulted in a new 
building a wm) Oddities ! t! original 


plant 


Bradley, Carson's, 
Visiting Europe 


( lement bradley di play cdirectol ()7 


Piru catt w { ( hicago | 


branes Italy and 


{ Atl oti 
pending a mont! 


bovlana 


Gregory, Tutton Appointed 
By Shoe Form Company 
brank P. DeWoatt, pre 


( Cottipradly tit \uburn \ \ 


vient of lice | Corti 


announced 


at a recent board ot director meeting that 
David | (;regory has been appoimted sale: 
manager m charge ot all shoe and hostery 
form sales promotion, as well as the utility 
plastic box division of the company 

\t thy ame meeting. he also announced 


thi election oT (,ordon \ lutton | trea 


tite! iy] thie Corporation 





SOURCE SERVICE 

If in any of the illustrations in DIs. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu. 
larly. we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


| and it will have prompt attention. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information Recommended by 
NR D.G. A 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Monufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 








Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Disploys 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
16 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Kaimo Textiles, Inc. 
123 West 44th St. JU 22-5185 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 





A. Lutz 


3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


TwinKLeE Displays, Inc. 
113 West 27th Street CH 3-293) 
For the UNUSUAL 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 


DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Walters industries, Inc. 


156 Seventh Ave. “Celastic” AL 5-2308 


Sculpt-O-Gias, Puffed Giess, Ange! Hair, Fiocked 
Branches, Fioral Lights, Tiger Whiskers, Miniature 
Lights, Scribbie Sculpture, Lace Wire 


BASIC DISPLAY NEEDS 





David Hamberger, Inc. 
136 West 3ist St. PE 6.0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units. 
Backgrounds, Novelties 








The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 








SAVE TIME — 


DO YOUR DISPLAY BUYING 
IN NEW YORK CITY 


It’s Always MARKET WEEK in New York 




















There is authority in design, line, color and decor when you obtain 
your display requirements from the New York display market . . . 
a group of devoted display manufacturers with years of experience in 


supplying the best necessities for the ultimate in display presentation. 





IT’S ALWAYS MARKET WEEK IN NEW YORK 











NEW, ENLARGED 


Display World 








The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
Maroon, with title in gold, 


now available 
the binder 


easy reference to the pages of any issue. 


opens flat as illustrated for 


Copies can easily be inserted and removed. 


en 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


ee 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI I, OHIO 
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iN WHIT! industrial designer, ha 
Cane uy Nit} a new concept tor a 


long overdue downtown retailing 


renaissance in Westwood, N. Jj., that may 
yell provide key answetl to retailing 
problem hared by other American citi 
“Basically ay Vhite. “the probiem i) 
Westwood 1 repeated all over the country 


The bulk of the done along 


Wialti 


hopping 1s 
cone outmoded street that was nevet 
crowds (1 and 


W ith thie 


hoppe rs 


designed to handtl 


through trathe too mushrooming 


Vi Vth (>] thie uburban shopping centel 
taring businessmen in the tace, they re be 
yinning to realize it will take more than a 


little extra off-street parking to maintain 


they position. 


Westwood a 


competitive 


lo make downtown truly 


—Above, a typical area along a main shop- 
ping artery in Westwood, N. J., at present 

below, as it would appear under a plan 
to make it competitive with suburban shop- 
ping centers: glass-covered, air conditioned, 
without vehicular traffic, with a ‘sidewalk’ at 


the mezzanine level also, and with display 


space within the mall itself for rent to supple- 
ment display windows or for national adver. 
tisers— 







oe 
_ ea r 
amd | “ 
aa 





Renaissance 


effective retailing area, White’ plan bars 
traffic trom the main shopping artery and 
replaces the street with a beautifully land 
caped mall. The entire area is to be cov 
ered with a glass root. An air-conditioned 
sidewalk cate permits women shoppers to 
take a coffee-break at leisure Parking and 


rerouted to the perimeter, 
side otf the 


through-trathe are 
block to either 
artery 


citie rormel 


Mia 


lo meet the needs of while at 


time 


( KX Palision, 
the same outward 
that present city 


virtual slum status, the Westwood plan pro 


avoiding an spread 


would rele vate the 


Core to 


vides tor mezzanines encircling the mall 
These. in effect. become second sidewalks 
which means the top value selling area is 


doubled 
In speaking of the expense involved Whit 


says: “kor many years now it has been 
apparent that main streets all over the 
country couldnt handle automobiles and 
pedestrian shoppers too [his is the only 
way to get absolute top value out of down 
town and match the attractions of the 


suburban viants 7 


lhe Westwood plan has several additional 


sources of revenue “designed in” tor the 


K 4 


a 
—— 
1h , 
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development authority For example, a 
soda tountain-snack shop could expand dut 
inige =p ak seasons by leasing spat im sth 
mall Display cases on th mall can he 
rented tor special promotions by manutas 
turers and retailers Still another mayor 
source of revenue would be lockers rented 
to shoppers shedding Coats and galoshes 
upon entering the temperature-controlled 
ATCa 

White 1s quick to point out the tact that 
this plan 1s going to cost money but adds 
“the tremendous volumes captured by su 
burban shopping centers prove that you 
Nave to spend money to make Maney " 


Judging trom the reaction in nearby cities 
the merchants agree. Almost 
with the Westwood Civi 
tion ot the plan, 14 municipal businessmen ¢ 
groups have asked White 
concept to leading groups 


simultaneously 
\ssociation’s adop 


to present his new 
in their re spective 


municipalities 


Art Collection Available 
For Department Stores 


\n international collection of art contain 
ing oil paintings and water colors from 40 
different countries will be shown in depart 


ment stores during its cross-country tour ot 
thie lL nited States 1 he purpose ot the 
exhibition 1s to depict to the people of 
America the land and tolkways of the 
various countries represented 

lhe exhibition, which was assembled by 
Holiday magazine, contains one painting 
irom each country, and im every case the 
selection was made by the ypovernment of 
the individual country. Since the purpose 
of the exhibition 1s to provide a better ut 
derstanding ot the othe nations ol the 
world, only representational (non-abstract) 


work Many of 
represent the work ot the mo 
artists of the 


thie 
t distingul 


Was accepted paintings 


hed 


participating countries 


American audiences received their § first 


glimpse of the paintings at Bullock’s-Down 
town 1n los Angeles, where thie exhibition 
opened May 20 tor two weeks. It will lates 
he seen at Kkrederick & Nelson, Seattle 
Marshall Field & Co.. Chicago. and Sti» 
Baer & Fuller, St. Lou (Other depart 
ment store bookings are being made tor the 
tour eastward acr thre ountry 
Displaymen Assisting 
Merchants’ Association 

lhe tollowing local displaymen are men 
bers ot the display committee set up by the 
Wenvet ketal Merchant \ Ciation 1 
plan (Christmas decorations tor the down 
town area thi veal (Orville MeCray L hie 
Vay {( ompany \ | Kalasky. loslir 
Walter Dyalle Neustetet (armen Sutley 
VDenver Dry (,oods Company; Gene Lowder 
} Penney ¢ mpat ind Hioward 


Daniels & kisher 


Strange Is Named 
By Stern Brothers 


(armichael Strange as been named dj 
nlay director by Stern | thes (,reat 
Neck, N. ¥ bie d hee the d , 
star? of Sak ttl \venue New y rk City 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. 
| signed to give maximum use of horizontal 
space without cluttering the floor. 











lt has been de- 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @ LONG 


EXeter 


ee eee eee ee eee eee eee eee eee ee ee ee eee ee 


ISLAND CITY 
2-3890 


NEW YORK 
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Hat Sales Increased . an be placed anywhere. Under the 
By Compact Device isual wethod of mer hal dising 48 hats 
: : woul a considerable amount ot 

. ee 7 : | they can be confined to a 
Sampling we lave made 

midicate that the 

accelerate sales, but 


turnove!l and bye tte? 





TRADE PERSONALITIES No170 4, Capprer 





BoRN AND REARED IN ST. LOUIS, 
IRV SERVED 3% YEARS IN THE 
NAVY AND ON RETURNING HOME 
IN JANUARY 1946 JOINED THE 
SALES STAFF OF GARRISON- 
WAGNER COMPANY. HE WAS 
MARRIED IN 1948 AND HAS ONE 
SON, GLEN. 





| STULL THINK 
You FELLOWS iW THE 


NAVY ATE BETTER 
THAN WE pid ! 





REALIZING A FOUR-YEAR 
AMBITION, HE NOW LIVES IN 
FLORIDA AND TRAVELS THE 
SOUTHEASTERN STATES FOR 
GARRISON-WAGNER. HIS 
MAIN HOBBY IS HIS FAMILY, BUT 
ME ALSO ENJOYS SWIMMING, 








FISHING AND GOLF. 
® - YOURE A 








Irv i 


ALS RH EVER 


ORLANDO, FLORIDA 














“This unit,’ added Parrill, “in conjunction 
with the scientifically, pre-selected hats, 
means increased sales, automatic stock con 
trol, and minimum inventory.’ 


Two units have already been installed in 
Bamberger s, Newark. According to Nathan 
Spiegel, mens wear buyer, the device 1s an 
‘excellent space save! ” 


“It 1s doing a fine job stated Spiegel 
We installed the fixtures on April loth and 
already we have turned over our stock at 
least three time SO) pleased are 
thie ‘Adamat’ we have ordered two 
With the opening of the tall season I teel 
certain we will need a quantity of ‘Adam 
ats Visible trom every angle, these eye 
catching fixtures create a lot ot trathe. Pe 
ple who have no intention ot buying hats 
top and lool \nd perhaps because there 
is no pressure on them to buy, they try on 
ad many as they wi h, and bhetor we know 


it weve made another sale. 


Lhe \damat was designed by Frank 


Bianchi, promotion manager tor Adam hats 


Pioneer Offers Prizes 
In Display Contest 


fhe Pioneer Suspender Company 1s spon 
oring a bathers Day window display con 
test tor which a total of $2,500 in merchan 
dise prizes will be awarded. First award 1 
$250 in | Ss. Savings Bonds econd and 
third, RCA tape recordes fourth through 
ixth, two-suiter luggage seventh through 
tenth, clock radios, and eleventh through 
fifteenth, Ronson electric shavers lhere 
will also be 8O honorable mention merchan 
dise awards 


Displays must be accompanied by promi 
nently placed signs reading “Fashion Flash 
es tor Dad, by Pioneer, mark of a man.” 
Kntry is by & by 1) photograph sent to the 
sponsor at Box 7619. Philadelphia l, post 
marked not later than July 10 


(Contest judges are trom the men’s fashion 
field: Oscar bk. Schoeffler, fashion editor of 
ksquire; Walter H. T. Raymond, editor of 
Men's Wear; Perkins H. Bailey, fashion 
editor Ol Look Bert Bacharach. fashion 
writer, and Bernard J. Miller, publisher of 
Apparel Arts 


Williams Principals 
Return From Europe 


“Dot” Willams and Ralph Adler, of D. G 
Williams, Inc., New York ¢ ity are back in 
America with many ideas gained trom a s1x 
country kuropean tour of inspection, In 
Paris they attended couturier openings, in 
cluding a notable show by Nina Ricci. In 
Rome and Florence they were most im 
pressed by audience and scene settings 
at opera openings. In Germany and Den 
mark they observed the display ingenuity 
shown by department and specialty stores 
of many cities. In Switzerland they were 
impressed at the small shops’ method of 
merchandise presentation where Space 18 at 
a premium. In England they paid special 
attention to displays at Harrod’s, Seltridge’s 
and | iberty Ouse 


“We can borrow with profit from Euro 
pean sources, said Miss Williams, “but 
America can teach kurope more about the 
art of display than it can learn.” 
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THE OUTSTANDING LINE OF |j|yminated Plastic Outdoor 


DECORATIONS 


These beautiful giant-size Christmas outdoor lighting units are moulded of 
Styron plastic in bold three-dimensional relief, and finished in bright weather 


Each unit is illuminated with lamps inside, and come com 


proof colors 
pletely assembled with lamps, cord set and hardboard back, ready to install 


Equally attractive day or night and last for years 
Units illustrated here are 


and plug in any socket 
May be used alone or as part of larger display 
specially selected from our large line of decorations for building fronts, 


homes and lawns. Many others availiable. 





No. 1 (,P°5108.520-4 HIluminated rle \ GP.6408 | rar 

Face inta Sleigh and 4 Keindeer et ' rigery Sa $0.00. ; 

Le ngtn 2 » ft Includes Peog : (,P 6908 | f é 

velns and wistag eiveuht... 0037.00 ' "Ch 44.00.. 
GP5108 I ngle Face 51°. . . 
lone Gente Selah ante 27.75. . (,1 —y | e 4 1) 
(P5208 Ill ingle Face 50” > | : | ‘ on 
G P5208 Il Single an 95. 21.75 


y 
v 
. P3908 ti) j lé a ; Dis 
GP-144 10 ingle Face 12 ft 
Tall f andl 75.00 N ¢ % (,P 4960 | rigie ce “ 
20.50. 
anta Boot 
B ft. Cy y Cane 
ove 45.00... f and in 
ma lree illuminated inside and ani 
(,PROS | | ngie } ice {, 


GPS9508 Il 
4 high Candy “ane 
58.50. 
N 16 GP40s Hi} inigie } 
mated with 12 twinkling tree . 
ale ; I if . 75.00 BR ft ] oldier 47.50 


10, £ ’ Single Face « easone (,reeting 
8 ft. Tall Candle 47.25« ‘a peath 25.00.. 
(P7008 Ill, Single Face 70" high GP9608 Ill. Single Face G 
4—GP72 lll. Single Face 6 ft. Christ , te Paw Rebdics *" 20.00. 
ights n face 


Send for FREE bulletin GP659 show. 
ing these and many other units in 
actual colors. /~- 


Also otner Christn 44 


(,P?615-6 — Indoor / Outdoor Christ- 
mas Lighting Specialties. 


NA539R, AR656—Evergreen Roping 
and Accessories. 


Mi 663—Three Dimensional Christ- 


E pD6s6—Lawn Displays = ENERAL PLASTICS CORPORATION 


rr aree) 


Catalog No. 57—410 Page 1400 NORTH WASHINGTON STREET 


Street Decorations. 
c MARION, INDIANA 


SULLY, FSF 
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Rustic Displayer 


66° long @ 48° high @ 16° deep 


Rustic finished unit trimmed 
with Grape Vine and Clusters. 


nrc Modern Showrooms 


of our Fall line 


Hl. Bernhard Altman Corporation re and to design a tunctional floor layout and 


- 
david hamberger... cently moved it howrooms and sale attractive interior decorations tor all five 
. . floors accordingly 


othe for both ladies’ and men 

136 Ww. 31 St., New York, N. Sa divisions to the thre floors al the new When planning th third Hoot showrooms 

PE 6-0464 buriding at 100 West Mth street, New Yor! at 100 West 40th street. he was taced with 
(ity, and its executive, general offices, re the problem ot creating in a comparatively 

lepartments, etc., to two narrow and deep space a sufficient waiting 


CCIVITIP production ( 
and reception area at the elevator, and 


rs at lll kitth avenue 
(,erhard | Karplus, 
Yor) architect and pecialist 
department store de sign, Wa each bie also was 
organized rooms with flexible display, stor 
age, and sales tacilities, and to keep them 
in harmony with the high-styled and color 


1 


ful merchandise ot the Bernhard Altman 














well-known New even to eight private sales booths just large 
mm othce, enough to serve three or tour customers 


howroom and asked to provide well 


engaged to analyze the space requirements 


—Both New York City showrooms pictured 

here were designed by Gerhard E. Karplus, 

A.1.A., for Judy Bond, Inc., above, and White 
Stag Mfg. Company, below— 


( orporation 
lo achieve this, alternate panels in fluted 


qf chiar’ 


DESIGNED AROUND YOUR NEEDS! 


For the bold and dramatic or the wsnoall scole ond precious quolities, 


good taste combined with unmutokable and umaque effect we have 


toe wrenecdote delvery o complete line of decoratiwe surtace treat 
ments, paper or fabric, Write for sample books 


LAVERNE ORIGINALS 


160 EAST 57th STREET « NEW YORK 22 + Plaza 9.5455 | 


aa 
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Our beautiful new 


LOUISIANA SCREEN 


No. 3005 Intricate craftsmanship in wild cherry 
.. . southern half-round top with brass plated wire grill 
insets . . . four narrow louvered shutters with 


double-acting hinges . 


. . removable lower panel 


has brass wire decorated oval cut out. 


light natural cherr 


moulding detail edges. Each panel 36" wide by 96" 


high. Also available in white lacquer. 


Wait for our representative to show you our 
complete line of Decorator's screens and our 
new Christmas ‘convertible’ screens. 


display designe 


— 
DOERR oe 


y. All faces of wood have 


rs 


PORTSMOUTH, OHIO 


and 


Entire screen in 


manufacturers 
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glass. bleached canvas. 


hardwoods were set und 
ble display and storage u 


in the individual booths 


on the othe \ll turns 
designed and finished 1 


—_ 


vith white lformica tops 


Lhe Walting room al 
other floors with krench 


French blue. and the woo 
wood, glazed birch, or lig 



















by Karplus was that tor 


also in New York Cuaty 


t hee like ‘These occupied 
more than 15,000 “quar 


ty displav the merchand 


\\ he 1} \\ rhite Stay \ 


sales offices in New Yor 
ired to sell lastern buy 
ng appropriate tol the 
aracter of the Northwe 
to be reflected, and MK; 


; 


iriIwoogd by art flag try 
s 


SUGY, t?S?7 





recesses Tol por ket hooks. 


Walls were kept in white 


\mong other showrooms 


(iT thre showrooms VW ad © 


and 


Cl 


vlazed light 
angles to torm 
a Iree shaped center corridor, and adjusta 


nits were installed 


able ‘ 


Formica tops, drawers on one side, and open 


ture 


light 


have white 


cards. ete 
as custom 


hardwoods 


ul corridos floors 


vicy 


lwork 


made m red 


were covered with white and charcoal vinyl. 
Wool carpets 
light grey, and 


| 


ht walnut 


luidy 


and 


vell sales departments, executive 


recently de igned 


Bond lr 


1Hié luding A 


offices, and 


Ati entire Hoot (>? 


ree? 
hy 


a 


] ‘ | ‘ 


lig ‘ 
Portland, Ore., opened new 


k C4ty 


lhe purpose 
huvers how 


; 
’ 


best advan 


al VICW Treotth 
ric 
Hipal 7 
rooms and 
1 A cle 
i LIP Peutie 
ands L hie 
lal I i 























and multi color linen to obtain the ettect (jure no auxiliary voltage revulatot ait 
wanted O-watt outdoor bulb is intended tor use in 

The second photograph shows part of th tandard 12Z0-volt multiple Christma trine 
reception area, looking toward the man et and need te protection Irom the 
showroom. with a model display inn othe veathet It will be available in tour color 
center background lhis di play group con red, yellow bolus and green nad 
sisted of a back panel of rough surtwood clear gla 


hoard, a flagstone base, and removable birch 
picture trames on Chinese-red spacer bloc! Cash Awards To Be Made 
In Display Contest 
New Christmas Light f awards tor displays of writing papet 


Introduced By GE during the twentieth National Letter Writ 
mg Weel vill be offered by the Ponsa 


ash 


Introduction of a new 12Z0-volt lamp tor 


' }? le 4 \ 
, ape! fationery lablet itor (in 
list in outdoor Christma decoration lid ' . ' , 
) tion, [ave 44 Madison avenue ow Yor 
been announced in Cleveland by (General : 
' City 22 lhe contest will be held Octobe 
electrics miniature lamp department | hie "4 
transparent finish permits more colored light ) ne + 
1. 4] Prizes will be given for first, second, a 
to come through thie Coating while trie Visi , ; 
, , third place im each ot tive grout Ol retatiiet 
ble filament produce a play ol hight and 
, department store tatione! variety chain 
brightne s that imme and twinkle inn at 
tere drug teste ail (| [pert iif ; 
urroundings 1 hye new“ lamp (Atl bye ih) 
' ' hres Postel are being ofteres 
stituted lool trie rior e PAMitital (J (¢ ated , , 
' ' ing to use them in their dispia 
lamp a it will fit im the ate ocKet 


Le ignated «fl the 1)27 twinkle amp, tf 


aid by William H. Robinson, Jr., marketing Addition Is Made 


Mmanapel to omer preater variet ny othve To Decro-Wall Line 


choice of Christma lamp for outdoor Herbert Zinki nresident f the |) 
decorations (,-} lighting ¢ Kpert ee a Wall Corporation is «al ! 
bright tuture tor the new lamp a cintillat duction of fru-! ’ 
img colored lighting ettect can now be toy the 7 ’ 
created nv sti ering (uae Oar 
1 bye lamp fla hing pit ‘ ch cause thie lru-biro i hf rie ; afae ' 7 
twinkle 1 an integral part of tive lamp NO Tyrie < ture rt trie 
external device 1s needed to make it fla sarmt f decorator « A , thi 
lnlike the smaller twinkle lamp which G-|] basi r, and ther | | Pease 
introduced in 1956 tor 1S mdoat t fe 









Order your Staples Now! 


Perfect For 
All Display Work 


*® Heavy Duty 
* All Steel 
© Chrome Finish 


* Holds 150 Staples 810 PENN 


te 


12 BOXES 
Choice of 3 sizes 


to Mt gun—%e", a", 
“e" Maples 


ot $2.25 per box. 


Mail Orders Filled Promptly 


ART R. — oe. 


AVENUE, ee 22, PA. 





Show castes, store windows: signs 
when one or several PEE WEE spots are used 
lighting Handy for top 
mirror, Fresnel lens 
colored gelatin: black and si! 
spot to 34" spread at 3 feet, 
Only 


Price Does Not Include Bulb 
ALSO 
BEST 400 WONDER SPOTLIGHT 
BEST AUTOMATIC COLOR WHEELS 
DISPLAY LIGHTING ACCESSORIES 


ver wrinkle fini 


Write For Literature 


Let BEST Help 


interior displays, 


side or high lighting 
universal mounting bracket; 


$9. 


—So Low In Price... You Can Buy Several 
To Supplement YOUR DISPLAY LIGHTING Needs 


etc., get a luxurious lift in sales appeal 
ideal for short range in both white and color 

Unit is compact, lightweight; has polished 
gelatin color holder and 3 sheets of assorted 
sh: size: 4'/,°' x» S&S x 2Y%2"'; Range: from 12” 


45 


MODEL 
, ‘o"’ 


PEE WEE 
SPOTLIGHT 





You De A Better 
Lighting Job! 





THE BEST DEVICE 


10921 Briggs Road, Cleveland 11, Ohie 


INC. 














DISPLAY LETTERS 


“Large or Small — 
We've Got ‘Em Al 
WOOD — PLASTIC 


Perfectly proportioned, distinctively styled 


letters to make your signs and dis 


plays more appealing, more impelling! 


All in stock for immediate shipment 
Write right NOW FREE 
trated folder and price list! 


SPANJER BROS. 


11460 N. Howe $f Chicago 
2747 Mt Pleasant Ave ee 


illus 


for 


a“ "] 





Yucca Poles, Cholla, Red & Black 

Manzanita, Sandblasted Manzanita & 

Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 


Russel Morris of California 
P. ©. Box 187 Cucamonga, Calif. 








AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














GERTZ, HICKSVILLE 
21] 


W On yl I} 
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blue. thie 
upholstered in 


painted in 


while tramed 


( hairs Aft 


yellow textured 


the children's 
“1 vile 
featured shoes 


background decor 


lor 
mette shadow 
( ut-out 
the upper 
ixtures 


shoe section ha mM; 
boxes, displaying 
children's design figures 
Vall lable supporting 
blue, with square tub 
ot individually 
ly attached te 


if i 


decorats 
thy are 
ley \n 
marked hoes 


» the 


appointment 
Aare 


lianent 
the 


pern 


fixture by swivels so 
display can not become d 


| hie 


section An 


Isat rape d 


mens shoe department is a compact 


additional has 


display 
iCal 


AaTCa 
heen developed trom a 


vertical and he 


corner wall 


space, where rizontal shelving 


create witere 


hoes 


brand Plate 


sting segments in which tea 


tured with 


Aft arranged 


| hie 
pla tw 


identifying 


chairs are upholstered in 


Walls 


paneling 


natural color 
blue with dark 


Shirt with 


are done in 
stained 
appropriate ties displayed 
Ironts oft 
additional 


bank ot 


are 


t) thie Hiei + department, 11) the 


plastic pull-out drawers in 
tock 1s 


hirts in 


which 
\hove thie 
pull-out 


Carried 
thie 


' : | 

ayed garawers are 

pane] . (At hy 
hirt 


] ati 


im OWwhite 


arranged with a display 


and mens accessory items 
sign with 
gold 1 hie 

gold-plated miniature 
rel the shirt 


tries hung 


overhead 

black 
with 

the 


tie chy 


letter inp 
and ledge 1s 
trimmed speat 
\round 


] thie 


from section 
with 
they 


Shirt 


play above a 


ityle 


ombinations 


cCounte! hase ~i) 


tor selt 


ATE easily acces 


selection and tie ¢ 


displayed on a 


above, and above 


light ty 


’ ; 
cave 


display are bras xtures in hous 


wlass borm 
lark T4 


lamp 


walls 
hace 
the 


unde I 


med the 
the 
ighting 1s 
to 1] 


along 


and columns in 


and section emphasize 


beauty ot 
placed 
luminate the arranged 
them Specially constructed tables 
to display levels. Columns 
are additional shades 


perforated hardboard 


merchandise 
frosted 
lamp 


glass shelves 


shades 
are used 
lamps on two 
utilized tor displaying 
wood-tramed, blue 
panels 

espe ially designed floor racks in the 
ture section have pear h colored 
sides The ends 
walls of the department 
with pertorated hardboard to 
ing 


on 


pie 
shelving and 
metal mesh 


are white 


Keat covered 


permit 
OT 
mirrors 


vary 


and changeable displays 


and 


pictures, 
decorative wall 

The wallpaper 
pattern shop with 
displayed for 
tional 
papel 
structed of 


units 

shop is designed like a 
assortments of wallpaper 
visibility addi 
to study wall 
countel 1s 


immediate 
the 
( atalogue . 


and 
space at counter 
he 
wood 

the 


ate 


Coq 
High metal chairs 
countel 

attached 


limed 
are arranged 


display ol 


along Further 


wallpaper to the 


columns 
Carpeting is displayed in a 
with each rolled around a 
tube and placed vertically on an 
shelt 
names 
shop 
hlue. 
Irigerators to 
panels 
The 
oak 


vive 


compact 
wall area sample 
cardboard 
inclined wall 
Brand are emphasized in 
Walls are painted a 
show the 


advantage 


the re 


Iriveratotl Cot 


trasting which 


white re 
good 
the 


()verhead 


carry brand names 


housewares limed 
© 


ot 


department has 
and stock 


good display to a 


counters 


cases, designed 


wide aSSp! tment 


DISPLAY WORLD 





merchandise and Silver toil-cov 
the counte! tops 
units lhe at 
the 


well 


keyhole 


gadgets 
ered pertorated panels on 
make them flexibl 
tached light troughs not 


display 
only illuminate 
displays but carry the brand names as 
Adjustable 
wall panels It} 
flexible 


dise 1s 


wooden shelve ~ (oT) 
the luggaye shop 
treatment VT] the 


selt-se lection 


make a 
fixture merchan 
visible , to encourage 
the 


raised { 


Hanging straps identify merchandise as 


to brand Special oOunters are cle 
signed to create mass foot! displays Lot add 
tional ston kK. and 


carpeted t© 


thei top Suriaces Ate 


prevent damage to luggage 


Squares ol] salmon colored pertorated hard 


board decorate the upper wall, while a large 


pertorated panel stocks luggage tag: 


bi k 


modern 


(,ertz. sville. 1s 


ot the 


an excellent « xample 
suburban tore a showcase 


lor merchandise display 


Printasign Announces 
Appointment Of Young 
Lhe Reynolds Ys 
Pac (alit.. announces the 
appointment ot (,eorge \\ 
president of th 
wit! 
( ity bie Was 


ident. with 


Mtasign ( ompany 
electt 1} and 


Young, | a 


Fastern I) 
AT ow 


(olilid. 
VICE nrim 


headquartet 1 Y orl 


VISION, 


lormerly assistant. t thie 
alitornia 


\ Murty 
Mill 


headquarters in ( 

to jyommne Printasign 
with the biel 

Field & Co 


associated lcrest 


Mat shall 


Extra-Large Plastic Sheets 
Made Available By Amplex 

K ing-size “Plexiglas 
availabl \mple x Mig. Ce 


plasty fabricating 


corrugated 

Irom 
Philadelphia 

Lhe 


sizes up to & hy 


are now 
pany, 

sheets are try be had it) 
lO teet in both colorless 
his 
olored corru 


nm big 
translucent colors 
the first 
heen 


transparent and 
]* aid © bye 


sheets 


time ¢ 
obtainable in. size 
Teet 


pated have 


larger than 5 by & 


Webster's Territory 
Extended By Williams 
Juhian H{ Webster, 
Williams, Inc., 49% Seventh NEW 
York City, in the Northeast ( anada 
will now also covet Baltimore and WW ashing 
“Dot” Williams. For 
this was covered by the 
Kkever. Webster has with 
IS years 


who represents D. G 
avenue, 


and 


ton, it 18 announced by 


25 VCdal ' 
late ¢ B 


Williams 


territory 
been 


8) 


Silverblatt Appointed 
To Advisory Post 
Nathan Silverblatt, 
PLAY WORLD, 
serve on the 


School qo? 


LIS 
appointed = = to 
hoard of the 
New York 
year 
tall 


managet Ol 
has heen 
advisory Parsons 
( ity 1 he 


course wall 


Design, 
three 
this 


hool a new 
get 


display 


under way 


LaRoque Succeeds Wharton 
With Ohio Store 
Following the ré 
Wharton, Marcel 
display 
Home 
viously he was in a 
Wren's 


(ohio 


signation (7 Copet 


akoque ha heen 
or the Downtown 
Ohio. Pre 


position with 


' 


named manager 


BReerman store, Dayton, 


similar 
Department 


Store. Springheld, 


PeaT, CPP 
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Now...with Rite-Cuff! 


@ Salesladies can measure 
men's trousers no em- 


barrassment. 


Inexperienced help can be 


as accurate in measurement 


as an experienced tailor. 


NO returns because of 
You 


wrong measu rement., 


can't miss. 


e Better satisfied customers. 


RITE-CUFF IS SO SIMPLE...IT'S HARD TO BELIEVE 


U.S. PAT. No 


Rite-Cuff Measurer 


Your customer selects the length 
style he prefers from the style chart 
mounted on the Rite-Cuff Measurer 

Your salesman, or saleslady, makes 
one mark with tailors chalk on each 
leg, through the slots in the metal 
arms. A simple conversion chart, 
furnished free, shows your tailor how 
far below the marks to make the bot 
tom of the cuffs for each of the five 
styles shown. 

Your customer always gets the style 
he selects. 

$37.50 F. O. B. Greensboro 
Satisfaction Guaranteed 


Order direct, or through your near 
est distributor. 


MANUFACTURED BY 


ROBERT H. HAM FIXTURE COMPANY 


SHOW ROOM & SALES OFFICE: 442 N. Eugene St., Greensboro, N. C. 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
aa 








4.00 Per Column Inch— CASH WITH ORDER 


WE PROCURE AND PROCESS 
OUR OWN PRODUCTS 


Natural and Proceued 
FOLIAGES AND ANGEL FEATHERS 
Bleached and Sandblasted 
MANZANITA — GRAPE STUMPS 
CHOLLA — YUCCA POLES 
OCOTILLO — SMOKE TREE 
AGAVA and DESERT DRIFTWOODS 


Write for Free Catalogue No. 200 


Ramont's FLORAL ARTS STUDIOS 
P O. Box 667 Yucaipa, Calif 














@ WHEN WRITING ADVERTISERS 


PLEASE MENTION DISPLAY WORLD e 














NEW 


IDEAS 


ON HOW 
TO USE 


MOTION 


AND 
DISPLAYS 


Send for the free 
VUE-MORE motion 


booklet today just off 


the press! 


Vue-More (¢ orporation 


601 West 26 Street 
New York |, N. Y 


Gentlemen: Please send me a free 
copy of your new booklet ‘How 
lo Use Motion and Displays.’ 


Name 
Address 
Zone 


City State 


VUE-MORE CORPORATION 


i Le oe le ie ty 
60!) WEST 26m STREET . is. eee) | oo 


ough pre 


—_— 
— 


7 
od 


Song Of India 


India ehyapged bom 


yovernment ot 
ce | ta Ne A Y ork ( ity rat ign con 
| 


ultant firm to conceive and execute 


’ 
: 


pian tor the agispliay ol if pectal products 
W orld 
York Coliseum 


mmmemortal tor the diversity and 


and natural attractions tor the lrade 


| Att he id te thie Ne W bt ame cd 


mice tyne 


opulence of her good the country wanted 


a decentralized approach to mnsure a thor 


entation of each aspect of Indian 


producti 


live exhibits, each dealing with a par 


ticulat Ccateyory, We're placed at 


Stratepi 


poimts throughout the tat (One was de 


otedqd entirety to thre pices and delicae ics 


(iT India Cotiie ci] which recently hecame 


ivailable to thr world t] rough thy proces 


Ol Canniny lhe dec: lip pe ted a chara 
ti Indian bhazaat 

another part of the fair a vivid array 
umptuous Indian 
height ot 12 


Irae 


phat Va made by) 
hanging trom a 

a 100-toot modulat 
ylittering peaco ! 


Mal li Zt 


Trietti | iy) 


All could bye eeti if) all arcade housime ati 


ATTaYy OF 1VOTY hoxe _ rine tooled brass trays 
and vase objects of carved wood, jewelry, 


and rug of tascinating color patterns, 


and te Kture 


HHanked the exhibition 


where the visitor 


| VQ) Mn po Thy hon 


ol India basw materials 


could see samples of mica, ilmenite, jute, 


resources which this 


factories of the 


Manvonecse, and othe 


country offers to the world 


\ uUmMMmmnmng-up of trade and tourist at 


traction was found in a national pavilion, 
colon 


liere 


charts 1] 


as pictured above a tructure a1 


nades topped by tancitul tent domes 


displayed photographs and 


were 


lustrating various scenes and programs, with 


particular stress placed on the national eco 


nomic program embodied in two five-year 


plan lhe current American interest in 


cultural life was recognized by a 
Visitors 


questions to repre 


Indian 
program Of must and dancing 
thei 


India 


were able to retet 
trade 


well] 


sentative the ypovernment 


center. who were tationed in this As 


as the other exhibition area 


DISPLAY WORLD 















CHICAGO WELCOMES SUMMER 


[C ontinued Jrom page 24] 


blue dresses A pair ot pink pillows gave 
color accent. Kries used predominantly blue 
lighting with touches of red for the display 

Marshall Field’s contribution to summers 
display windows was a series showing the 
latest summer designs of 1957 contrasted 
with tashions that American designers have 
predicted tor summer in the year 2,000. The 
work ot various designers was chosen 
to teature the window pictured showed 
the work of Greta Plattry on sportswear 
()n the lett was Muss Plattrys design tor 
Summer, 1957 lhe mannequin on the right 
stood on a triangular platitorm wearing the 
summer, 2,000, design, an inflatable affai 
with interesting teatures that caused shop 
pers to stop tor a better look 


lbhough the displays were a series aS tar 
as subject went, the individual window was 
treated differently [hus each one was a 
complete and unusual display in itself. The 
only common elements (other than theme) 
were intricately constructed red, white, and 
blue hexahedrons which hung from the ceil 
ing in each window, and in Field's interior 
symbolizing Field’s “America Unlimited” 
promotion 


A blue Stat Qtl each window card Was 


imprinted in white with “America Unlim 
ited.” leach display was captioned, “Dis 
cover America at Field's.” During the an 
nual two-week event Field's featured 


American-made merchandise. Virginia Pax 
son and her statf capably handled the di 
plays 

Another prophets display was field's 
Randolph-Wabash furniture window This 
display area, a huge corner window nearly 
always devoted to furniture, was redone in 
ultra-modern style as “your marvelous home 
of the tuture.’ 


(One entire wall was made of a trame 
work set 4 teet apart on centers, with the 
space between glazed in translucent fibes 
ylas plastic that had a random rectangulat! 
design on it. Its purpose was to let light 
in, but keep out the direct rays of the sun 
The tramework angled back into the room 
above this 9¥-foot plastic wall, making an 
open valance eftect at the ceiling \ solat 
controlled fiberglas-plastic partition sepa 
rated the inside scene trom the outside one 
Direct sunlight was kept trom the room at 


all times by if automatic action 


\bove 











thie 


making a valance effect the re, too \ thru k, 


white, dropped ceiling with large, circulas 


hole in it covered about one-half of th 
room \ brass pole (a la the firehouse) 
dropped through one opening and rested on 
thie floo! Doors and windows, the Signi 
stated. were unnecessary a they were re 


placed hy screens of heated air that would 


keep rooms at a constant temperatur \ 
2- by 4-toot pool with starfish and plasti 
bubbles was recessed into the living room 
floor 

Furniture for the display was created by 
Field's, using square aluminum tubing and 
foam plasti lhe plastic was cover 
modern fabric trom Field's yard goods de 


partment 


All of Field forward-looking display 


VOT vw ¢ 1] rece lye (| by customers Who topped 


SULLY, toF 











an d y= isin gG Ag enctes 


e FABRICATION of DISPLAYS 


of all kinds manufactured of wood, plywood and hardboard 


e@ ATTRACTIVE FINISHES on DISPLAYS 


of all kinds—Hammer-tone, Multi-color Paints, Stain Finishes 


e COMPLETE PACKAGING FACILITIES 


Protective packaging for all finished products. 


e COMPLETE FACILITIES for CUTTING 


Modern machinery and materials handling equipment permit these 


Plywood Processing & Finishing Co., Inc. 





nnoun cing 


CW nique ~ JOrUtCEe 
for Whe nu fa < f “arers 
bs, A |, 
(3p ay esigners 
Despl, Wlanul 
(3p) ay anu acturers 
d 


Plywood, Hardboard and Lumber cut to all sizes and shapes 


We are equipped to handle 


DISPLAY MANUFACTURING 


or 


DISPLAY FINISHING 


at low cost, and will entertain volume orders. 
Your inquiries are invited. 


services to be rendered speedily and economically. 


19 CRAWFORD ST., NEWARK 2, N. J. 
PHONE: Mitchell 2-6021 














wall was an open tramework, 





|ADVERTISED TODAY |} Store Directory & 








Bulletin Boards for 
Better Selling! 


Let an Acme board create 
impulse buying with its depart 
mental listings and your adver 


Mink Conte” | tiserments. Write today for Acme'’s 
hous A FREE folder ‘Selling Through 
: Suggestion,’ and the latest cata 
log on directories and bulletin 


boards. 











ACME BULLETIN COMPANY 


37 EAST 12th STREET © NEW YORK CITY 3 
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and looked at them intently in absorbing 


Photo Display Ideas ge og Fh st included a collection ot 


\merican pewter, a showing of old-time 





Ee and modern-day bicycles, 18 table settings 
# Realistic photo blowups and featuring American linens and tablewares 


photomurals make displays of various periods, and a cate serving 
spacious and eye-catching. : American desserts 

Easy to plan, easy to use, w Charles A. Stevens’ display manager, C. O 
they're produced fast at RCS, 


and economical, too! 


Send for your FREE booklets 
of scenic views for murals 
and illustrated information on 
using Giant Prints in display, 
decoration, sales, sales pro- 
motion, exhibits, and adver- 
tising. 

FREE! Kine - See” HK Price Lists included 


with all the “how to . 


Cornell, did a noteworthy series in his 
continuous, three-sectioned State street win- 
dow (not illustrated). A pair of large sun- 
glasses with translucent plastic lenses hung 


“Moke Min 


at the rear center ot each section from 


ana 


white nautical rope. These began the con- 
struction of a seaside setting. The trames 
of the glasses were made ot wallboard and 
were painted beige to blend with the beige 
back wall. Just over the nose-piece, the 
frames, which were jigsawed 2'%4 inches 
wide, had clusters Ot Ssé€a shells cemented 
to them. ‘Transparent cement all around 
the trames looked like water droplets. The 
colortul part of the glasses the lenses 





were made otf sea shells, starfish, coral. 
and brilliantly dyed seaweed all imbedded 
in translucent plasts 


BUSTUDIOS 


MDE 123 NORTH WACKER DR., CHICAGO 6, ILL. 


Piease rush my FREE “Photoiog™ 


The floor of the display held wooden kegs 
with dyed shell chips spilled out onto the 











Hoor seneath the kegs pieces ot coral 





added to the seaside theme 


“Sea time tashions destined to capture 
Most ager ' a beachhead,’ was the copy. Three man 
. nequins and a torm wore bathing attire in 

. : se | each section of Cornell's display 
versatile | : } =. (Carl James put in a “World's Busiest 
; | 2 | Street Corner” series of four windows cap 


‘ | “ ' ' italizing on Mandel’s State-Madison location 
Display ; | w | | (not illustrated) The main window of the 
| ” we series, put in right at the busiest cornet 

b i : fe . Cs itself, had a W-degree cornet partition 

Ever nr ee ll “ 4 , jutting out into the center A lamp post 
” FROM THIS ij. was painted on the partition up to where a 


TO THIS he | hol through the corner interrupted the par 
IN MINUTES © ' tition. All but filling the hole was a white 


- 4 a " ms ee glass globe lighted from within. It appeared 
4 to be resting atop the lamp post, giving a 
MAGIC CHANGEOVER ry rel fet Theda im 


Signs on the post indicated, “No. State” 
and “k.. Madison,” Mandel’s location. Rough 
hgures hurrying here and there were sketched 























The dramatic answer to Today's modern store layout. . solves 


display problems before they start! Amazing strength . . will 


on the balance of the partition which, witl 
hold half a ton on one side without buckling! Attractively de- P “5 — 


its side sections, formed the rear wall of 
signed, smartly finished in permanent Plextone and solid oak 


the display lettering on the side sections 
Dis-ossembles for easy storage! Use your own accessories 


or choose from multi-purpose “SNAP-SET’ ACCESSORIES | read, Mandel Brothers World's Busiest 
Fa, ae ( ornert 


4 iu? The window “5” 
: fe e window promoted junior and misses 
THE AY fel i@:| .¥ 4 sangeet _— dresses, but the merchandise was changed 


Af Your Dealer trom time to time, aS 158 James’ custom In 
D | S| i A y he A S : t he addition, rather than strictly a merchandise 
Shore Woodwork Co., 894 N. 40th St., Phila. 7, Pa. 


display, this was a prestige promotion one 





that really came oft 


WwW I Py D 0 Ww D S P LA Y Expansion And Changes 


State Approved Certificate Course, Day or Eve. Appr. . 

for Vets and Foreign students. The only thorough In Nesbit Personnel 

professional course in N. Y. C. Free placement. a ee a ;, , 
REGISTRATION OPEN — ENROLL NOW Recent territorial CXpanision alti | personnel 


PAN-AMERICA ART SCHOOL i en eee Chicana 47, inelusde. 
FIREPROOF — REALISTIC 321 WEST — STREET, N.Y.C. PL. 7-0064 , : 


wr Greduates are in Demand emery Neale & Co., Pacifle Northwest; Burt 


SPARKLES LIKE Real SNOW A . DISPLAY TURNTABLES ee eee ee -_ Mexico 


Dennis southeast states Hloward 
© Heavy Duty © All Steel Mellema, north central states; Nat Weiner, 
Available in 50 Ib. Bags | | SIZES FROM 34" UP west central states 


I he Company also announces the release 
U.S. MICA COMPANY, INC. Write for free illustrated folder of a well-illustrated catalogue of display items 


JORDAN & VAN DYKE STS. 1525 CIRCLE AVE. — Pg ged for the Christmas season coming up. A copy 
WALLINGTON, N. J FOREST PARK. HLL. , _ . _ 7 will bye sent tree on reque sf 
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By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new Luok on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 

Here is a book that will pay for itself ove: and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis 
plays that crisp, professional look that makes your merchandise 
atand out at its very finest and this definitely means more sales. 


Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 


The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 


Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


price $10.00 Postpaw 


Now Ready For Immediate Delivery 





HOW T0 get top 


MEN S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
mens wear apparel professionally and expertly 


RIGGING and FORMING 
Men's Wear for Display 














COVERS ALL ITEMS 


fools used in rigging; forming dress shirts; hand iron. 
ing; shirt forming: construction of bib fer shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knit with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for oneside view; drap 
ing for two-+ide view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 
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Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


() Please send me postpaid a copy of RIGGING AND FORM 
ING MEN’S WEAR, for which $10.00 is enclosed 


[] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en 

closed, a cash saving of $1.00. (AI! 

orders, except Canada, $1.00 additional.) 
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isPlday 





oriad 


Display’s Great Monthiy Digest 


SERVICE 


BUREAU 





DISPLAY WORLD Service Bureau will 


to 


be glad 
tion about anything in the display line in 


you 


0 


supply the latest authentic informa 


are interested If you de not find 


your needs listed on this blank, write a sepa 
rate letter 
you want 
yourself 
or obligation This service includes an analysis 
of any display problem 


If we do not have the information 
on file, we'll find out for yeu Avail 
f our service facilities without cost 


Air HKrushes 

Airpainting Equipment 
Animated Signs 

Artificial Flowers 
Artificial Snow 
Hackgtounds 

Background Colors 

Biack Light 

Hulletin Directory Boards 


( 


— ~~ 


- 


f 
[ 
f 
f 
f 


ard & Mat Hoard 
ardwriters’ Materials 
olor Lighting 
omposition Pieces 
repe Papers 

ut-out Letters 

utting Machines 


Decaicomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Macks 
lye, hug and Carpet 
Enlarging Projectors 
| Fabrics and Trimmings 
Fiags and Hanners 
Float Decorations 
Fotls 
Giass Specialities 
Grass Mats 
Hosiery & Shoe Forme 
Lithographed Displays 
| Mannequins 
| Metal Sheets 
| Millinery Heads 
Motion Displays 
Motion Mechantame 
Motors 
Mouldings 
Natural Follage 
Paper Sculpture Displays 
Papler Mache Spectalities 
Photographic Blowups 
Piastica 
Piy wood 
| Price Cards Tickets 
Price Ticket Holders 
Ribbons 
Sale Hannefe 
Screens, Display 
Show Card Cotora 
Show Carda 
Show Cases 
Socks Window 
Signs Brass Hreonze 
Signs Card Holders 
Signa Electrt« 
Sign Printing Machines 
Sleeve Forma 
Store Designing 
Store Equipment 
Store Fronts 


Tackers 


Time Switches 


Turntables 
Veneers (Imitation) 
Wall Board 


Wigs 
| Window Lighting 

you wish a copy of their catalogue? 
you plan to remodel your store soon 
you plan to bulld a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


Display Manager 


State 
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Display Contest Report 


Ly piay { ‘)} 


presented, tor the 


; | | | : 
(dal awarded eact mont! 


LY WORLD International 


litest het 195, has beer 
month of May, to Virginia 


Paxson, display director of Marshall kield 


pictured above 
1} ] Va a \ li 
ture’ turniture, tl 


of square alumunm 


{ | MAVO, Te 


| 
' 


x the wmaginative display 


riow tor “home ot the tu 


e merchandise being made 


mn tubing and tabric-cov 


ered plasts Innovations meluded screens 
‘>T heated Alt ta) replace doors and 
yindov , and “i : hy ' boat pool reces ed 


be a ubseriber te 


oradet ti) Compete 
lerent classificats 


| ’ 
} ' 


{il Dried ¥ Decapit 1} 


enterprise to entel 


\1 thie conclu 
lDecembet | ii] 
, 1] 
Cla Mmication i] 


and bronze medal 


econ atiG 


The display pi 
Paxson. Marshall 


as im previous years, will 
out the entire 12Z-month 
nto any di playman any 
ld lt is not neces ary to 
DISPLAY WORLD in 


l hye Contest ha 'y) cit 


ms, making it possible tor 
practi ally any kind (>! 
Tah >! thy Conte ! On) 
thy vear. entre in each 
he iudged gold ilver, 


will b awarded tor first 


d place respectively, in 
obs place in each di 
vith at three pomts, second 
‘ 1 bie person who score 
nhber ot pont in the entire 


ctured above, by Virginia 
Field & Co., Chicago, has 


been awarded DISPLAY WORLD's gold medal 
for the best entry submitted in the month of 


May—- 


contest will receive a beautiful gold plaque 


i weepstakes prize, and thi next three 


highest will receive, respectively, gold, 
ilver, and bronze plaques. 

lhe contest which was conducted in 1956 
had a total number of entries amounting to 
1603, coming trom all parts ot the world 
lhe top award, the sweepstakes prize, went 
to Hiarold Me afeni, lhe Bon Marche, Seat 
tle lirst place Was won by karle W 
Pratt, Strouss-Hirshberg Company, Youngs 
town, Ohio: second went to |. Howard 
Schneider, The Crescent, Spokane, and to 
fom Comertord, Lit Brothers, Philadelphia, 
who tied, and third place was won by H 
Sittard, Kauthot, Darmstadt, Germany 

\s in past years, each month a gold medal 
will be presented tor the best entry received 
during that period of time [hese monthly 
awards have no bearing on the final results 

lhe gold medal tor January went to Heinz 
Richter, Kauthot, lt ranktort. (,ermany kor 
February it was awarded to William Chri 
tiansen \ bf Holmbloms, Gothenberg 
Sweden: March, Joseph T. Sjursen, Fredet 
ick & Nelson, Seattle, and April, James 
Burnside, Hochschild, Kohn & Co., Balti 


More 


Intry in the affair 1s made by means of 
black and white photographs, preferably & 
by 10 inches in size, although smaller ones 
will be accepted Pictures must be un 
mounted ()n the back of th photograph 
should be listed the displayman’s name, hi 
store. city, address, and the classification 
under which it is to be entered No photo 
graphs will be returned, and all entries 


hecome the property of DISPI \\ WORLD 


tor use as seen fit 


DISPLAY WORLD 


Throngs Are Attracted 
By Mayflower Display OUR FIRST CHILD _— A TODDLER 

Making a timely tie-in with the landing of 
ee gg - Ste srw ‘splay 2 wonderfully appealing small-fry for modeling small-fry clothes 
qirector of ‘11E€Ne s, POSTON, Wistalied aA WIth 
dow teaturing the vessel: it proved a sen 
sation with the publi 

[he Mayflower II was shown as a 22-foot 
reproduction in cross-section form, done 
trom the architect's original design L hae 
ship was built in dimension to show. th 
below-decks quarters and how the original 
Pilgrims lived while aboard 

lhe glass was removed trom the cornet 
window on both sides, and people were pet 
mitted to walk onto the “wharf” and look 
at the Mayflower II in a tank of water 
Lhe shop rocked back and torth by means 
of a mechanical device, and appeared to he 
riding the waves. In addition a sound re 
cording was used, with the sounds of lap 
ping waves and tog horns in the distance 

In addition, five other windows were used 
to show authentic early Pilgrim settings 
with JO live, authentically costumed “Pil 
grims’ who demonstrated typical Pilgrim 





activities, such As candle making and 

oe ae ee ee a ZARIA TODDLER NO. T-1, boy oF ZARIA TODDLER NO. T-2, |0 

< ‘ ‘> s (otp \ ste y ’ ‘ ~ , . 

b See SP Wile SPSCIRE MOPCHREEN girl, Cast in durable rubber, hand or girl. Identical to Toddler T-1 
People were so impressed with the realis f r = VY : ( ' ' e445 M) 

tic effect of the Mavilowet i] setting Ae mmishned., mac#»ne wait. ears size ’ excep or rie pros poet ) 

scribed above that many of them voluntari months, movable arms and legs Se 

ly threw coims into the water Filene’s 4s cured by stout springs... S45.00 (Clothes by Yolande 


turning over such money to the Plimot! 
Plantation 

Mother was variously billed as “Crenera! 
Manager,’ “kinancial Vice-Presidents 
“Dean of Education,” “Maintenance Super 


GHA DISPLAYS « 434 Sixth Avenue, New York 11, N.Y. © Algonquin 4.3200 








mtendent,’ and “Social Director in a crowd 


stopping series of Mother's Day windows at 






















Filene’ 
In each ot these CApacitics, she was hown . e 
setae nese fe Ragan Prac dings An unbeatable combination 
turmoil and blis children having the 
time of their lives at a party halancinp — - 
glasses on theie heads and spreading crumb for rapid continuous TACKING! 
all over the rug, teen-agers monopolizing AE 
the telephone while upposed to be dormns 
their homeworl thie problem of vetting 
the toothpaste into the mouth instead of on 
the floor budgeting tor all the tannsls ana 
uperintending the herculean job of moving 
the tamily trom winter to summer head 
duarters 
Spectator: crowded betore thie (i pla 
all the time they were on vievw 


Rogers Department Store 
Appoints Charles Langdon 





Succeeding Wallace T. Armstrong, ( harl 


Is. Langdon is now display and advertising 





manager tor Ropes Department store 
klorence, Ala Previously he held a simulas 

position vit! Valley Department Store og ——SS—s a ver your 
Vicksburg, My \rmstrong resigned wu tacking requirement, you want the 
order to jom Jordan Mars! Miamt, a 


ultimate in tacking efficiency—-HANSEN 
One-Hand Tackers and Hansen Vest-Kit Refills are 


the ideal combination for faster continuous tac king 


a istant adverts iv manayet 


POPAI Managing Director 


© Advanced trouble-free design © Powerful, accurate driving 
Tenders Resignation 


@ Lightweight, durable © Natural-grip Contour Handle 
construction @ Split-second repeater action 


Choose from 36 models and 80 staple sizes. Write for booklet. 


Norton BRB. lackson. executive director ot 
the Point-ot-Purchase Adverts 


a announced ab r¢ whnation a (>T Payne | 


\t this time no re plac ement ha heer Wiad A. L. H A N Ss E N M F G. of oF ORIGINATORS OF THE 
known by the Institute. nor have Jackson ' RAVENSWOOD AVE. CHICAGO 40, ikl HAND TACKER 


ruture plan heen revealed 
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@ hiere 
table'* 


marine 
engineer ing 
styling 
today tf 


Carate 


furntables for 
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Kiexnasrer 
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another beautiful creative detigned turn 


The dramatic stage-type lighting shows off this 


equipment in a true modern styling 


the turntable operates ali day long for pennies! 


yet 
Our 
department are aoe 
in turntable 
Why not consul us 


reative masters 


write for 
1g 14D We 


complete tine of 


aur 
cart . 

stock 

mmed 


delivery 


*The I [. ihhustrated 
the Macton Muadel 
} | it Dhiae 
beta hs 


MACTON MACHINERY CO.., 


STAMFORD, CONN. 


INC. 
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STUDY NY 
WINDOW DISPLAY 
AT HOME 






Easy Home Study course showing 
how to do every phase of window 
display work Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School tounded in 1905. 
Employers: Free to you 







Names of our Graduates. 
Write for literature 


THE KOESTER SCHOOL 


3710.12 N. Cicero Ave., Chicago 41, Ill. 














WHEN WRITING ADVERTISERS 
@ PLEASE MENTION DISPLAY WORLD e 








MANHATTAN DISPLAY 


| ¢ miinued from page 7 | 
AS ther t mannequins wore 
] i and harmoniz 
inv acce oor 

lewelry ites Dall tole yrey shirts, ma 
root «ks, perfumes, and ti ere arranged 
nthe ledge to « ete the setting \ card 
rea 1 hie 1) ré Tie ! 7 | ilk ae 
thi, Miat } iP) 

kon antic (Jur { ale and poeti houdomw 

lection, in a bouquet of English garden 
color i thi Captiotr lor a etting aft 
franklin mol where John Lal directs 
display (ftourth illustration) Sheer white 
ruffied curtains were draped at the window 
front to trame the set. and matching cur 
tain ere hung sligl tly out trom the bach 

all on a bra rod along the lower part 
it tive mdav A though a balcony The 
hackwall wa ky-blue, with pink tinted 
louds painted as drifting ther (Garey and 
Vriite miariv lized hoard covered thie Hoot 
and as built into squared containers for 
herd placed one at either end of the Vin} 

| md one toward the centet back \n 
wnitique love seat in pink with a gilded fram 
tood near the center of the set 

cust mannequin vere Wearing thre Ca 
tured english garden print negligee ( dive 

ore a yellow and green print with green 

rr gree is! and irridescent 1¢ welry 
ear het tood a econd earing a tut 
quoise, beige, and green print negligee, witl 
bylane aTaT hylan velvet ribbon a wad 
ree ln ar] seated on. the love cat 

H third mannequin thie print ()] Whose 
lev { nevlives matched t | at of this conie vont 
+} first mannequin tanding not tats 
iwa ihe tourth tigure negvligee had a 
print ot 1 and green he ore a preen 
velvet ribbor is! yreet iy and rose 
i¢ ely 

l'sing a deep gr vall as background 
lours Vaillela, display director for B. Alt 
man, arranged a pink and white setting for 
pink linger lhe caption read ( ome 
vpather our peony iL or ©€O Caretres 
ummer dreaming ! lhe tloos is ¢ ered 

if it white flake dritted into a mound 
{ if , rile 1 tive Virice traont ind 
thie near the ¢ | cara ified Al ifralipee 
ment 1 « net i tew tlake t deep pink 
in bye ittet ver then ly circu 

i! ne at eae end of the window 
rea “4 tri t pink hb trailing 

af i] a Ait mic Ti ling Papel hall 
mia le ftashiors etweet he ple yal 
Mia ( i il il riite Pa picl I] Tear 

try cle ith pink plumage and it! 
rev byte ind a string ot peat 

|| marine thie etting me 

Wivenrtie ‘ | “ut ‘ rele 1 thy 
iri if cl tive rie eateq 
motive tri re] i! the tourt] 
hice ly ‘ | Th 

\ sma ird near thre Tha ront rea 
( hiristias lao au e € ologne \ 
leurs rail eeten vour drean 
al bottle it ti Cologne bare and i! 
bane arranged ith a spra t pint 
HH, 

(;sene M ly iv director rf it 
lelles f i aption Bao t fashitot 
rocu hy talented PLT! at Viicl \rine 
Klew mone rele ! the copy strip and 
Mackegrout Hocu hocus by lordan 
Steckel n the other, Perspectively angled 












WHAT'S NEW in 
STENCIL TAPES? 


RT STENCIL TAPE 
is new — New — NEW! 


WHY IS RT STENCIL TAPE 
NEW and DIFFERENT? 











Because it was made to an Artist's spec- 
ifications—to his specific needs—and at 
his suggestion. Look— 

HE ASKED FOR——AND HE GOT: 

1. Small roll put-ups to cut down spoilage 
——25 ft. per roll. 

2. Convenient widths to fit the job; 24”; 
18"; 12°; 6° and 4° rolls 

3. Lacquer and Solvent Proof. 

4. ABhesion—not ADhesion. 

5. Ability to peel off cleanly from waliboard, 
paper, gloss, plaster, wood, meta! and 
painted surfaces. 

6. A tape that you can write and draw on. 

7. Low cost 

8. Available with special release paper 
backing when specified. 

9. Write for samples and prices. 


STO-COTE PRODUCTS MFG. COMPANY 





1461 W. Fullerton Ave., Chicago 14 




















They are all 
talking about these 


HEXAGON 


DISPLAYERS 

Because they are so Versatile 

Site of Hexagon — 8 «x 8" x 2/2" 

Neatly Finished on both sides 
Can be colored to suit 


.00 certon $35.00 for 2 
318 00 of 12 cartons 
Shipped prepaid anywhere in USA 
Remittance with order 
please FREE Folder 
for the asking 























Can be suspended from ceiling or used singly 
or in groups for stunning unit displays. 


HEXAGONS 


140 MASON ST., BOX 310, SAN FRANCISCO 








ORDER YOUR VERDANT GREEN 
“NATURALIKE’ GRASS MATS 


and “TUFF-TURF”™ 
play NOW! ‘“‘Naturalike”™’ are the finest 
Mats you can buy ask for “NATURALIKE.” 


MEMORIAL GRASS COMPANY 


7th St Phone 84 Uhricheville, Ohie 


dis- 


Crass 


Grasse Sprinklings from your 


jobber 


$21 F 











USE THE 


Opportunity Exchange 
For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch— CASH WITH ORDER 
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structures filled the background ot each 
window, and the “Hocus Focus” design 
by Steckel was done in bold black and 


Cal h ot the 
avenue, 


different design tor 
along kitth 


white a 
eight windows and each 
exciting 

In the one 


pictured, two mannequins were 


arranged within the design structure. Both 
wore pale yellow dotted swiss lhe stand 
ing mannequin had a wide lace-edged whut 
sash. the seated mannequin had lace inset 


in her dress tach white 


and had 


tions Wore shoes. 


white gloves, dainty pastel and 


carried a delicate, lace 
trimmed handkerchiet lhe 
ot the hackground 
jet black contetti, the side 


palest Ol greyed blue, 


white jewelry, and 
floor im tront 


bedded in 


was the 


Structure Was 


wall 


with white curtains 


concealing the side windows ot the two 


nearest the store's entrance 


lom Lee, display director tor Bergdort 


(,o0dman, varied the swing theme by using 


a hammock in one of his 58th street windows 
a lovely, relaxing setting \ white woven 
hammock was suspended trom hooks tn 


two upright strips ot 
(>T thie 


swing lay 


wood plac ed diagonally 


at each side window area Reclining 


im the a lovely mannequin dressed 


in baby-blue cotton with white details, white 
sandals, and pale blue pearls She lay 
against a velvet pillow of a soit, deep blue 
with white trings \ matching pillow lay 
on the white pebble strewn floor below, and 
the skirt of her dress was arranged to sweep 
the second pillow gracetulls Beige tram 
ing and background curtains enclosed the 
blue and white set (aption read, “Blue 
Heaven heavenly tashion our blue-sky 
blues tor summer, 

lhe swing at Muilgrims was an intrigu 
ing affair made ot double, pale pink satin 
ribbons lon Miller, thre display director, 


arranged a mannequin in the swing, het 


feet high off the window floor, and holding 
to ribbons In tront and slightly back of 
thre SWilhy Was a black yrilled Iron pate 
pane] lhe black floor was sprinkled with 
urly chips ot black, pink, and blue tn 
patterns 1 hie hackwall wa blue, lighted 
vith blue lhe mannequin in the swing 
vore pale pink a pink lace dress, pink 
lippers, and pink pearl \ second figure 
tanding at the opposite ide of the grill 


panel Wore | trock ()T gaecp hy line lace vith 


paneling of pale blue taffeta. Her slippers 
ere pale by lave ney i¢ velry deep byline head 
pearl earring Mr. Miller used the 


Vogler at Lord & lavlor made a 





ving the central prop along with a tree 


n a rather different sort ot a tabric display 
(Tha is not pictured . hare tree had 
large leaves cut Wom Variou pattern (> 
tton tabrics. one with a green background. 
thy other vit} oranye arranged at thi 
vindow ledge \ child mannequin wearing 


a adress ot thie yreen print held the Copy 
card \ second child wearing a red print 
dress wa winging out in the rope ving 
vith a wreen seat hoard \ oman manne 
quin, also wearing a red print dr wa 
pu hing thie SWiItnk and A econd riatitie 
quin, wearing a dr made trom tabru 
matching thie Oratlive holt at thie yindow 
ledge, was standing near the tree Copy 
read, “Let’s pick a summertul of bright 
new Cotton 


SUEY, tPF B27 














































} “‘SIGNPRESS’ 


/ R MACHINE 


OM eas SPEED----SIMPLICITY 


"LOW OPERATING COST----LONG LIFE 


Used since 1934 by leading national chains. 
Many have from 50 to 500 or more in use 


MODEL “A’ 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business lite- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 


“’ 


CTT AO OM 





A-1tté 
With the New 


“Magnetic — 


TYPE 


MODEL 


. WRITE TODAY 
AND PRICES 


MADE IN THREE SIZES . 
FOR SAMPLES, CIRCULARS 


DISPLAY EQUIPMENT CO. 
BOX G-144, ADRIAN, MICH. 


LOCK UP 


Most important improvement in sign machines 
tor 25 years 



















































































SNO BLOCK 














































SNO FLAKES FINE SNO 





























SNO USE 
LOOKING ANY FURTHER! 
FROSTEE HAS ‘EM ALL! 


SNO BLOCKS 

SNO FLAKES 

SNO CHUNKS 

FINE SNO 

STYROFOAM BALLS 
STYROFOAM LETTERS 
STYROFOAM NOVELTIES 




































SNO CHUNKS 






















FROSTEE SNO 
ANTIOCH, 


CO. 
ILLINOIS 










Write for samples & ideas 








For MANNEQUIN 


REPAIRS 


New Plastic Mannequins 
Wigs — Forms 


RECONDITIONED MANNEQUINS 


LADIES ... CHILDRENS ... MEN 


Hundreds to choose from... COMPLETELY 
REFINISHED ... LOOK ASSOLUTELY 
NEW! A terrific money saver. 


Write for catalog 


HERZBERG-ROBBINS, INC. 


110 W. 30th Street, New York 1, N. Y. 
| PEan 6-3585 














Colloid Treated Fabric 


Today's Most Flexible and 
Preferred Medium for 
Outdoor & Interior Displays 
Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


H rite lor Literature of 


This WV onder-working Plastic 


Ben Walters inc. 


156 7th Avenue, New York 11, N. Y. 
Algonquin 5-2308 


Diisteributors {) SA (anada & forein 


( Ouniries bvisplay ane 4ilied nodusivie¢es 


*Trade Mark ot Celasts ort 








(Continued from page 12) 


up for the benefit of window display, and it 
carries its responsibilities well. 


During the next six days we drove all over 
West Germany, covering Frankfort, Dusseldorf, 
Darmstadt, Nurenburg, Bonn, Mannheim, the wonder- 
ful medieval walled city of Rothensberg, and 
Munich, in addition to Cologne, of course. 
ably there are other cities which I have not 
mentioned, but whose names escape me at this 
time. Everywhere I saw evidences of heavy war 
damage, with the exception of Rothensberg and 
Garmisch, the little village in the Bavarian Alps 
where our tour ended and where the winter 
Olympics have been held. And everywhere I saw 
new, modern buildings already erected or going 
up to replace those destroyed during the war. 
West Germany is a busy and obviously prosperous 
country. And this might be a good place to make 
the comment that everywhere I found the most 
cordial and friendly reception, whether from 
store principals or from people met casually. 


Prob- 


During the trip I was reminded of one night 
10 or 15 years ago when I was among the speakers 
at the annual banquet of the Northern Indiana 
Display Association, in South Bend. One of the 
other speakers, prominent in retailing if Il 
remember right, spent most of his time in criti- 
cizing display as offering no substantial 
financial future. One of his remarks was, "I 
didn't see any of you driving up to this hotel 
tonight behind a chauffeur." (No one was rude 
enough to point out that he had no chauffeur 
waiting for him, either.) But the reason the 
incident came back to mind was that in Germany I 
did see display managers with their private 
chauffeurs calling for them at the close of the 
business day. I mention it simply in passing, as 
an interesting sidelight. 


Space is running out, and I have touched on 
only a few points of the trip. There will be 
more in this department next month -- about the 
use of the paternoster for vertical transporta- 
tion, for instance... 


Cordially yours, 


PO inZ 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


..to make your displays sell more goods taster 

.. it's the kind of book you have been waiting for 
... its a necessity for everyone engaged in display 
or using displays 


= SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual! of this kind and now. 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to dispiay techniques and a real 
Endorsed by the country’s help toward steady improvement and perfection in his work. 

For the experienced and professional displayman it is rich in 
display ideas and an invaluable reterence work in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws treely on his wide experience to explain each facet of 


$7 retail display and shows by photographs and sketches the 
PRICE POSTPAID practical application of display techniques for modern displays 




















IATL BIG PLAY 


foremost display directors. 


" diate Deli ' that sell. Display problems and their solutions are explained in 
a a detail. It gives display a scientific background to make the 
PARTIAL LIST OF CONTENTS medium of display more powerful and effective. Study the 


partial list of contents and you will realize that this is a book 


Training for Display Work Variations on a Basic Idea you MUST have. Its value to you cannot be measured by its 
Recipe for a Displayman The Display Calendar reasonable cost. 

Common Errors in Display Layout of Merchandise { 
Working Methods Display of 19 Different Wares 0 d 

Application of Art in Display Small Windows r er our opy e 
Abstract Art in Display The Store Front PCOS SSE ESSE EEE EEE EERE EEE EE OOS 





Technique of Painting Interior Display : DISPLAY WORLD. Cincinnati 1. Ohio 

Technique of Enlarging Expositions and Trade Fairs § |) Please send me postpaid a copy of DYNAMIC DISPLAY. for 
Eye-Catchers Decorations on the Store Front ‘ uchtele, GRO bn anctenad 

Paper Sculpture The Flower in Display Ds. : 

Display Materials Color : | Please send me a copy of DYNAMIC DISPLAY and enter or 
Papier Mache Paints. Binders and Thinners . extend my subscription to DISPLAY WORLD for one year, tor 
Balance and Symmetry in Display Lettering and Display Signs ' which $14.00 is enclosed, a cash saving of $1.00. (Al! foreign 
Line and Form in Display Lighting : combination orders, except (anada, $1.00 additional 
Principles of Contrast Animation in Display ‘ 

How to Master the Space Problem Figure Draping : NAME 

Preparatory Work Display Fixtures ‘ 

The Window Plan Economy and Good Housekeeping s STREET 

Birth of a Show Window The Workshop - 

Display on a Small! Budget Windows of the World s CITY ZONE STATE 
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LiIGHTEEN STYLES 


OS80-t YM AN “BAW Hidida 22 ¥ 1dBO OD BB118) a2ovuNo 


Send tor tree samples and cataiog 








IIlustrated: Prepared Wild Artichoke 
and Preserved Spiral Eucalyptus. 


NATURE'S OWN! 


Send for our illustrated list of 
many natural preserved Foliages 


BENSON CO. 


202 E. Pacific Coast Hwy., Long Beach 6, Calif 








CLACK, STARR & GORHAM 


\C ontinued from page 17} 


tures were New York's first fireproot build 
ing, the first sate deposit system in America, 
and New Yorks first plate glass window 
all at Black 


lhe display did more than recall land 


Starr & (,orham 


marks in the tore s history and introduce 


the new bronze eagles, it also introduced 
’ 


packaging which has 


tre Company . lie W 
' 


heen designed by Mr. Rogers, working with 
the packaging department. The new design 
bye at thie 


with hoxe 


eagle emblem kine packaging, 


| 


Made sper ially bor the most 


expensive items, and high priced gifts sealed 
with sealing wax and Black, Starr & Gor 
ham own capi seal, is one of the com 
pany s hallmarks in which they justly take 
yreat pride fo carry on the tradition, 
Mr. Roger has 


executed by the art department, which sug 


designed a paper seal 
post the wax seal still used on the more 
item: [he paper seal is used 
to secure thie ends ot Bristol blue 


CxXpcisive 
ribbon 
placed around the enclosure boxes tor the 
clegant jewel boxes of Bristol blue It is 
Black, Starr & Gorham to 


yilt-wrap all packages tor added elegance, 


customary tof 


if well a to create 
Place 
nel bags, then into the regular packaging 


interest and prestige 
settings are put into Bristol blue flan 
In connection with the designing of the 
new par kaging hy the display director, 1f 
j Interesting to note that Mr 
actually designs or has a creative part 


Kopers also 
in finishing merchandise tor sale 
lwo new departments in the main store, 
“The World-Over Collection” con the tourth 
floor, and the 


floor, carry a 


“l reasure lrove’ on the first 


handsome selection ot fine 
yiit items, gathered trom all overt the world 
and, especially in the Treasure Trove, many 
are antique Items that need special fin 
turned over to Mz 


for example, turs tor luxurious robes, that 


] hing wte Rogers 


lining materials: 
select the 


hye Wied) select thi Propet 


old print hat he may proper 
lraming im the instance ot a handsome 
Chale thr pelican chalice vith the rubies 
to mdicate thie vhere thre 
bird has plucked 
Mr. Kopgers that he 


; | 
CATTVITIV Case ‘ ate thie AaASUTE 1 hie 


drop ()] blood 

her brea 1 Wa VIVE te 

might design a special 
display background 


‘ crve al ‘ 
r the rele M | and thre 


lront drop 
wn to reveal the chalice 


dimension mn 


\1] (97 which ical aA tien." 


play activity. But it is a double one, tor 
the Lreasure lrove department erves not 
only a «A hopping center tor handsome and 


rare pitt items tor the customers, but it 


make atl endl . storehou ( Tet 
display items as well and Mr 


many articles trom it a acct ories oOY9Y his 


unique 


Rogers uses 


displays 
ven that is not the whole story, tor Mr 
Rogers designed the completely flexible units 
n the World-Over department \ sign set 
at the entrance to the department which 1s 
an expansion of the tourth floor selling area, 
is made of glass mosaics mounted on a plate 
vlass pane! and lighted trom behind ‘The 
whole character ot thre Sigh can he altered 
hy changing the lights The department 1s 
floored 
hurniture 


in hardwood to set off the = fine 
shown here \ talse wall ot raw 
silk impregnated hetween sheets ot poly 


plastic creates an open teeling tor the area, 


yet leaves the building's window intact from 
the outside. Lightings can be altered behind 
rose and 
Shelves 
entirely interchangeable, or may 


W ooden brat ket 


arms are made to fit shelves, and panels 


the false, opaque window panels 
greens tor spring: yellow for fall 
are made 


be removed completely 


are mounted on bed hooks 
\ tew 


(one is Of} pecky Cypress, another 1s covered 


short wall panels are permanent 


in a yellow rubber brick, and still another 
is of walnut to match the floor. The wal 
nut panel is studded with metal ring open 
ings into which the metal hooks may be 
fastened —to create a dressier version of 
per forated hardboard, Mr 

In keeping with the new 


Rogers stated 

approach to 
display, the main floor has been redesigned 
and is now more open, with low cases at 
many of which are chairs tor the customers 
Spotlights in brackets are dropped below 
ceiling height. New permanent drapes of a 
pink-mauve silk have been placed at the 
tops of the high window to lower the effect 
(,reat tie-back drapes of the same material 
raised or lowered over the two 
lront 


Call he 


enormous windows, thus regulating 


the size of the display area. Color 1s used 
now as a background in the diamond case, 
where tormerly black was used exclusively 
Mr. Rogers finds that silver-grey 1s good, 
espe ally with the colored diamonds of 
which Black, 


dertul array 


Starr & Gorham has a won 
yellow, mahogany, ultra-blue, 
ete 

Displays are tound on the selling floor 
\ table toward the back of the main floor 
is a tocal point tor place 


settings Recently 


it was used with blue gauze and plasti 
snowflakes or stars suspended overhead to 
feature the new Star Dust pattern of tabl 
silver being introduced by Gorham. A win 
dow was designed with the same sort of 
gauze draping and suspended stars and sil 
ver items arranged along a plastic star 
strewn way To one side was a mosat 
table top set with the 


ot lavender iris 


service and a vase 


\ display unit midway between the 48th 
street entrance to the store and the el 
vators teatures items trom the World-Over 
( ollection 

(Other 


silver display in March of this year, 


promotional teatures have been a 
when 
all windows were given over to the event 
\nother was an amethyst promotion with 
a caption, “Amethysts trom head to toe, 


and Mr. John was 


a hat with amethysts 


commissioned to design 
and Delman designed 
Which led on to Black. Starr & 
(,orham designing diamond garters to in 
troduce Mr. John's 
(lub 

Yet another promotion was for Oro Ital 
ano with the caption, “Handcrafted 1I8-K 
gold jewelry destined tor a tashion prom) 


shoe . 


stockings at the Colony 


nence throughout America. The prophets 


workmanship and imeredible scope ol this 
collection trom our Italian Studios presages 
one of the most mmportant advances in fine 
jewelry im many years 

Table 
Black, 


example is shown in the accompanying illus 


settings are trequent teatures af 


Starr «& (,orham. and an excellent 


tration where the draping was pale olive 


green, the screens natural birds-eye maple 
and the table covered with a beige damask 
cloth 


flowers with 


The bouquet arrangement had white 


green grapes and magnolia 
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leaves. In another fine display Mr. Rogers 


used Gorham sterling silver bowls as a foil 


for pale roses a pinky mauve shade called 
silver —with a caption, “Introducing the 
‘Sterling Silver Rose, a newly developed 


hybrid chosen by the Sterling Silversmiths 
(guild of America as the most pertect com 
plement to the lovely metal—.” Sterling 
silver flat pieces were arranged on the floor 

For an entirely different type of display, 
completely dramatic, Mr. Rogers used flow 
ing drapery and a mannequin garbed in 
clouds ot blue chiffon being blown by a tan 
to point up very thin chiffon stationery in 


blues, pinks, and grays [he caption read, 
“Shades of chiffon the height of the 
seasons style 1s in flowing chiffon — that 1s, 


in our ‘specially airy chiffon stationery! 

At kKaster, Mr. Rogers twined great vines 
of wisteria through the windows, and cov 
ered the window floors with peat moss and 
simulated rocks as background tor l[astet 
gift items 

The displays continue trom one exciting 
promotion to another at Klack,. Starr & 
(,orham an endless Succession ofl hand 


some settings that sell 


Aguado Is Elected 
By St. Louis Group 


At the annual election of officers of the St 
Louis Display Guild, Harvey Aguado was 
named president; he is with the Union E-lectri 
display department. Don Zork, Stix, Baer 
& Fuller, and Lynn Hickman, Zemitzsch & 
(o., were elected first and second vice-presi 
dents respectively Koland Grossberg, Sears, 
Koebuck & Co., and Veda Humphrey, Ameri 
can lixture, Inc., were appoimted secretaries 
lected to the office of treasurer was Carl 
Baum, Clayton Displays, and Walter 
Zemitzsch of the firm bearing his name, was 
made sergeant-at-arms 

Board members elected were as follows 


Harry Guest, Union Electric Company; Milt 


Larson, American Fixture, Ine.,; Marvin 
Powers, Nu kra Company. Tom Hughes, 
(sarrison-Wagner Hal Roth, Roth Dhis 
plays; Id Lamprich, Laclede Gas Company; 
lack Chord, Stix, Baer & Fuller: Joe Mer 
curio, Garrison-Wagnet Adrian Delsman, 
Famous-Barr; Krank Harrison, Zemitzsch 


& Co., and Ted Heiman, Alton Box Board 
(company 

Highlhght of the evening was the presenta 
tion of a plaque and life membership to Id 
lLamprich on the occasion of his retirement 


_ 


display director of Laclede Gias Company 
He has been on the local scene tor more than 
45 years, and has taken a leading part in 


(;xuild activities 


Walters Issues License 
To Connecticut Firm 

Ben Walters, of Walters Industries, Inc., 
New York City, has granted a license to The 
Kage Company, Manchester, Conn., to manu 


facture “(;litterflex” wall decorations undet 


ten Walters U >» Patent NO 27601177 


Charrot Back On Job 
After Operation 

L.. J. Charrot, head of the New York City 
display firm of that name, has returned to 
work after a major operation recently He 
expects to attend Display Market Week im 
( hicago later this month 
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pr ey ‘eye ball’ 4 


ORDER 
gy MAIL 
_ 





display man’s handiest 
lighting device 


Twist it, turn it, raise it, lower it, put it in a 
corner, or out front. This adjustable ‘‘Eye Ball” 
Spot Light will serve hundreds of ways for smart 
accent lighting jobs. Rests on felted, 6'4"diam., 
heavy base. Always maintains its focused posi- 
tion. For use with R/40, medium base reflector 
lamps. Complete with cord and — 


Choice—satin brass or 

satin aluminum finish 

Price does not include bulb Each 
ART R. COHEN CO. 


810 PENN AVENUE, PITTSBURGH 22, PA. MAIL ORDERS FILLED PROMPTLY 














SHIPPERS TRUCK SERVICE, Inc. 


“The Motor Carrier of the 


DISPLAY INDUSTRY” 


Shippers Truck Service, Inc. 


1CC-MC-111424 
P. O. Box 696 Jersey City 6, N. J. 




















BE COMPETITIVE ON 


OIL-FOIL PAPER 


NEW LOWER PRICES NOW IN EFFECT 
WIDER SELECTION OF PRINTED PATTERNS 
PROMPT DELIVERIES 


ALUFOIL PRODUCTS CO., INC. jiwien iY 











: FLASHERS 


Since 1900 





Force Attention. Increase Advertising Value 


REZH2ERS 
» crric OM PARRY 


WSS RIVER ROAD RIVER GROVE, ILL 
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From The Bazaar To The Present 


By HARVE FERRILL 
Harve Ferrill & Co., Chicago 


is} ! 
; i . . 
‘ 
‘ ‘ ; 
| 


f"<iit 


THE DISPLAY PARADE Noll by Capper 


ENTERING DISPLAY IN 1912 AT THE AGE OF 17, RUSS HAD 
HIS CAREER INTERRUPTED BY WORLD WART,IN WHICH HE 
SEAVED AS FIRST SERGEANT, SPECIAL SERVICES. aa 


/ DIDNT Win IT 


PERSOWALLY / 


\ 
+L mals our / S Lica \e 
IN 1919 HE BECAME DISPLAY 
MANAGER FOR BREINIG & 
BACHMAN, AND IN 1926 
ENTERED THE DEPARTMENT 
STORE FIELD AS 
DISPLAY MANAGER FOR 
HIS PRESENT FIRM. 








He HAS BEEN AMONG 
THE WINNERS IN NUMEROUS 
DISPLAY CONTESTS. 
>. A WIDOWER, 
\ HE HAS A 
DAUGHTER MARRIED 
TO A MARINE CORPS 
MAJOR, AND HAS 
THREE GRANDSONS. 


Ho@BiES: OCEAN FISHING AND 
PIPE COLLECTION... HE HAS A TOTAL 
OF 175, FROM PRACTICALLY EVERY 
COUNTRY IN THE WORLD. 


DISPLAY MANAGER 
ZOLLINGER-HARNED COMPANY 


ALLENTOWN, PA. 











werchandising came 

ost little and clerk 

career rather than an interval 
ol and marriage tor temal 

and a better rol ce) males fh rom 

o the mid yf) sale person Were a 

clas With the ad 

md World War a tremendou 

store tr the tactol 

hionable and profitabl 

r because otf the tre 

required to win that 

or miatly farmiiltye 

om mother down 

ot most American 

©» much tor the bet 


ter that higher education became avallabl 
! 


and the Porimet sales clerks became higher 


paid technical or office workers, much in 
demand 
Retailer vere ontronted vith ape 
onnel condition never previously experts 
enced ol anticipated Federal regulations 
limited personnel time on the job. Rising 
costs of doing business limited their ability 
pay clerk wages Being a “career clerk 
if personal appeal lhe temale 
employed in such capacity was enroute to 
office employment or marriage the male 
cler| used thas ob as a Lop-pap to more 
lucrative employment Due to personnel 
turnover the cost of proper sales training 
hecame prohibitive In tact, the retailer 
came to adopt the attitude that any sales 
training must be provided by interested 
ources or national advertisers 
\nother protound influence was the advent 
cyt thr cham stores and upet markets 
l hese, employing the maximum of retailing 
short cut and elimination i] personal 
ervice, were cutting retailing costs by put 
ting emp! asis (ot) selt-selection lL herr 
prot vere preater even though their mats 
gins were slimmet Visual selling, intorma 
tive tagging, reduction of shopping time, all 
had their part in selling the idea ot non 
clerk buying to the American shopper. The 
\merican peop 


I 


le learned to like buying in 
thi treamlined manne providing they 


1) informed visually a thes 
shopped 
[he average American retailer tought this 
trend ot merel andising. leeling unable to al 
thie le ot dignity and prestige hie 
ought this torm ot selling presaged th 
doption ot which he telt might only hurt 
im and help the chain and the super-mat 
ket. However, the decline ot qualified sales 
personnel plu thie hard tacts ot economy 
1} Visual selling and self selection (properly 
guided) have caused a change mm attitude 
that is significant. In the vernacular, Mr 
\verage Retailer has decided if you cant 
lick em, jom em 
The change to the principles of visual 
selling, selt-selection, and self-service re 
quifes himehse ¢ hang if} the physi al aspect 
ot the retail store (,lass cases, except tot 
precious and semi-precious merchandise, 
give way to open display fixtures which 
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permit customer handling and inspection 


Semi-permanent, but changeable intormative 


labeling providing tunction, quality, tea 
tures, and prices must be provided, and 
channels on the fixtures are necessary tot 


their placement in juxtaposition to the met 

andise displayed. Many new fixtures, ce 
igned efficiently to implement this new con 
cept ot merchandising are required 
Whether it be ladies’ hosiery, kitchen imple 


- 


ments. buttons. or the host of other reta; 


' 
items a new concept of sCclLiIng station 


’ 

| i 
| | | } | ; | 
ist be qieviscd embodying not ony Loc} 


; : 1] 
menadousty important function « \ ial Sell 


Priot to, and even nv atte the tut i] 

century, the manutacturer ot retail met 
aAnicdise A’ 2 considered to have con pietes 
has runctwio} vyhen the goods Vere made 
Ippeq and bille tcp» Tits retall outlet 
Practically no promotional support was pr 
led at the retail level until LYIO and late 
With the advent ot the brand name a 
vyradual change occurred lhe dustributiors 
ot printed cardboard hanget small signs 
novelty “pive-aways and INEXPENSIVE 
premiums Was adopted DY the more astute 
brand name buildet 

Actually, this marked the inception ot a 


trend to take over a portion of the retatles 


burden in moving the manutacturet goods 
mite the hands of thre Consume Lie lie 
Vas Cast KXetailers were alerted to the tact 
that their “sources” could be influenced to 
help them [he race on dealer help 


Initiated 

lo outline the Howermg ot dealer 
practices and their tormat would be 
ous procedure Suffice it to say that exper 
ence established what wa profitable tor 
hoth to use Lntil t 
effort at the start of World War Il 


hye las (1 sale clerk personne! ana ! 


i¢ start of thie deten ‘ 


if 
modification of retail procedure created hy 
chains and super-markets, the = sal pro 
motional devices provided were ot a short 
lived, transitory nature a change forced 


ontemplation ot a means otf getting product 


permanently established in retail outlets on 


a basis helptul to both retailer and manu 


facturer. Bellwethers in this type of pro 
motional operation were fountain pen and 
cosmeti producer Means were cle vised te 
make thes permanent di play selt-liqt 
ing or cooperative between manutacturet 
and dealet kxperience proved. thi 

illed permanent dt play provided atone 
elling lor the product hor Vycal instead 
eek 

Predicated on costs m relation to lite plu 
the Cooperative of sell liquidating reature 


indicated, the permanent merchandising di 


play (or fixture) proved to be tar cheapest 


and more salesworthy than the transitor,s 


_ 
~ 


iles promotional piece. Retatles 
their appreciation ol this more basi ale 
help by greater effort on the products in 
olved and greater selectivity and restraint 
in stocking competitive lines lhey became 
the headquarters im their neighborhood or 
town tor a certain brand ot clothing 
or cutlery or clocks or any simi 
larly Cooperative brand name manutacturet 
ly pite ol the histori ol uCcCCESsSesS Mads 
by users of this procedure, the mystery re 
mains as to why more makers ot “over the 
counter” goods do not more tully embrace 


the practice lhe big successtul manutas 


sVtY, tPF 2 





From a 1” x 2” furring strip 
i | | M B EK R toa l2” x 12” Timber. 


Masonite Cut to your specifications by one of New York's 
LARGEST and most DIVERSIFIED Lumber Companies 





Celotex 

Mouldings © FAST SERVICE @ 

Homasote _— : 
LUMBER 

Plywood I U | F N O \ & TRIM CO. INC. 

17 Ridgewood Piace Brooklyn 27, N. Y. 


Glenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 


l/pson Board 




















NOW AT A \ NEW LOW PRICE! 


ub 


STUARD’S GARMENT STA-ONS‘ 


KEEP YOUR DRESSES ON HANGERS PAT. PEND 
Made of Pliable Latex Rubber bh , Will Not Soil Fabrics 


Easy to apply .. . Takes only a second / tee) ‘| 
Apply Sta-Ons to your dress hangers — will Z| wre m2 YU an aoe 
fit your present plastic hangers. =< ” “A ai" a NOT On Tee mons 


a * 






Two Gross Bag Only 
$16.50 


Shipped F.O.B. New Yor JOBBER INQUIRIES INVITED 


RESULT DISPLAYS 


NEW ! 


A series of elegant figures the whole country will praise! 





350 WEST 31st ST. 
NEW YORK CITY 1 

















Masterpieces in beauty! 





World-class in good taste! 


LAIR esse MANIKIN 


15 W. 18th STREET NEW YORK CITY 11 


--—COLORED BURLAP— 








DRAPERY FINISH 


16 Stock colors BUY DIRECT 


DARKS @ PASTELS @ DISPLAYS @e SHOWROOMS e@ CURTAINS e@ DRAPERIES 


GENUINE KNOTTED FISHNET — 8 COLORS 
IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS PLISSE SHADE CLOTH 
METALLIC MESHES — NON-TARNISH TINSEL CLOTHS — JEWEL CLOTH 


VAN ARDEN FABRICS MNERS. vewvon 


Division N. Y. TWINE CORPORATION 


EVERY TWINE OR ROPE. EVERY NEED. BUY DIRECT. 





















We ran all the way 


We, Ly | 


home! 




























it was a pleasure to meet with you 
and discuss your display require- 
ments at the Chicago Show. 


We ran all the way home... 
rolled up our sleeves ... to give 
you prompt delivery on your 
orders of our new merchandise. 











if you were unable te attend the Show, 
phone your Display Jobber, he'll be happy 
to show you [red photegraphs of our com- 


RROCRAFT 


MORGANFIFELO KENTUCKY 



























ARE Ly 


GLASS MIRRORS 


j 





if? 
















DON’T PAINT 
— PARAFLEX 


PARAFLEX 


surface, no 





glass mirrors cover any 


matter what the size or 


shape. Send for an estimate or send 


your original sample. We will cover 


it for a very nominal charge. Samples 


at all times are your exclusive property. 
Write today for information 
PARALLEL MFG. CORP., Dept. H 


32 East 10th St., N. Y. 3, N. Y. 
SPring 7-8787 





















turers like (,seneral Electric, Parker Pen 
Westclox, Coopers, Pepsodent and hundred 
of others have proved the pudding by the 
continuous use of ever-improving permanent 
displa refiected by continually improved 
lature 1! trie reta held Ketailers Ave 
elcomed t type of help in increasing 
micas 1 hy ce pleasurable rf sults day 
a ind mcrease volume and profit trie 
is poal ol al merchandising effort 
(one retail tactor of major importance 
that of lost sal peak store hours. It 
mpossible to determine this loss, yet it 1s 
kn to be especially large u tores not 


ethicient visual During 


occupl cd. the 


equipped tor 
all clerk Ate 
hecome so impatient 
sultant loss 


ol sale a vell as the loss ot good will 


tore vith the re 


Dealers with good visual selling equipment 


do not tace this hazard mice aiting cu 


tome may wmiorm them ceive and make > 


lection vithout the aid otf a sale person 


Interested manutacturers can help their re 


tail outlets mmmeasurably in this regard by 


nial iWiyv availahle propel visual elling 


R ae | ° 





JULY, 1932 


Lawrence Mi Ardie 


formerly display mana 


ger of Orkin’s, New York City, and prior to 
that with the Ames ¢ ompany, ‘ leveland, join 
ed Barclay of the former city, in a similar 
capacity 

Richard Dougherty jomed Hearn Depart 


ment Stores, New York City, as display mana 
yor bie uececded Harry Cool 

Bissell Carpet weeper Company, Grand 
Kapids, appointed W. L. Stensgaard & Asso 










—American fashions were shown in a Colonial atmosphere by Albert E. Leaman, 


ciates, Inc., Chicago as special sales promotion 
counsel 

Will H. Bates, well known in display in 
struction through his association with [he 


with 2 {; 
lettering 


Kon ster 
Hague ma ne“ 
im )«6htthat.= 6 s6city 
Display Svyvstem 

\ certificate of incorporation was filed with 
York State Display 
sociation, Ine It was stated The 


Schoo) { hicago. roined 


display and school 


under the name of hicago 


the state for the New 
Men's As 


purpose of this corporation is to create a 


medium or centre. for the exchange of new 


ideas and modern creations for use by the 
about the 


sate guard and 


members im and husiness of window 


display, and to protect the 
with each 


them 


members in their relations to and 
with the 
as displaymen of 
and settlh 


the membe« rs 


other and retailers who retain 


display Mianavers, also © 


adjust all disputes and controversies 


dmMony and to promote social 


intercourse and ygood-fellowship — relations.” 


The corporation's main office was located in 


New York City 
JULY, 1947 


McCorkle Was 
Bamberger w .. 


appointed display 
Newark. He 


similar position with MecCreery’s, 


be cyhye r? 
manager of 


had been in a 


New York City 

Meacham s, kort Worth appointed lacque < 
Burdick as co-display manager with Vicki 
bial 

Kueben Sabetay formed his own display 


Newark, 
Bamber yer Ss. of the 


company i having resigned as dis 


play manager of same 
city 

signation of Joseph H 
Houston, 


a’ display 


following the ré 
lain, Foley 
Walter Inge I 
Norman 
stall, was promoted to assistant display mana 
ger at The Namm Brooklyn. He re 
placed Henry ¢ Sattler's, 
Bufttalo, as di 
W Stanley 


Brothers. named 


armer manage! 
Pomerantz. of the stores display 
Store. 


aputo, who joined 


splay 
|: ng le hart 


manage 


resigned as display 


who recently 


became display manager for Rollman's, Cincinnati— 


DISPLAY WORLD 








\V aldosta, (a., 
and assumed a similar position at Van Ritch’'s 

Dothan, Ala 

McCreery & Co., New York City, 
named Andrew Sutcliff as head of the store's 
display department. He had been with the 

firm tor two years 
( orkle, 


manager for Luke Brothers. 


James 


and replaced Robert Me 
resigned 

(s,eorge Lane, assistant display director of 
The Boston Store, Milwaukee, and an 
active member of the local display club, died 
of a heart attack 


Raimund Rochambeau resigned from the 


display staff of Wolff & Marx 


San Antonio. m order to locate in Paris 


( OMpahy, 


First prize of $1,000 in a display contest 
sponsored by Kex Products Corporation, was 
Krank Collins, The May 

Second prize was won by W 
Arthur Gray, W ashing 
ton, D. ¢ 


won by ( ompany, 
( leveland 
Lansburgh & Brother, 
Formerly first ()’ Connor, 


Moftatt & Co., 
display head for 


assistant at 
San Francisco. I)’Arcy Keeley 
became lngar’'s, 


( Dre 
Leshe D. Slack, Wurzburg’ s 


won first prize of S500) i) a Contest held hy 


, Grand Rapids, 


( otyv. Irie 


display 
Y ork (itv. re 


Salmon, resigned 


J. ¢ (;uelledge became assistant 
manager for DePinna’s, New 
placing Ogden 

In a move designed for better coordination 
between window and interior display, (arson 
Pirie Scott & ¢ O., 
ment into five sections, with a separate mana 
heading up to jf. W 
Marshall Williams 
assistant director; he was formerly 
Manager of 
display prior to the new 


( hicago, divided the depart 


ger for each, all 
Campbell, display director 
Was made 
display 


in charge of imterior 


window set-up, 
(lement Bradley became head of fashion ap 
parel, accessories, and millinery display. His 


former assistant. Arthurs (,ault. Was mace 


display manager for intimate apparel, juvenile 
McDermott was 
placed in charge of home furnishings display 


hohn Me Mahon continued ds 


TO! the downstairs store. as did ktobert \ if 


wear, and = tabrics esther 
| 
display manage 


termine for the men’s store 


LOS ANGELES DISPLAY 


| C ontinued Jrom page 1y | 


of pink, white and sott green satin ribbon 
against a pale grey background washed with 
pink and pale Rreen filters 


tickets and card copy 


The mannequin 
were in pale pink and each window featured 
a small group of selected ttems shown on 
floor cards of pink and white Sprays of 
pink carnations tastened with ribbon added 
a tie-in touch to these groupings 
The interior cases were bright with perky 


pots, painted white and green and filled with 


red, white, and pink geraniums Back 
grounds of grey faille, striped with white 
and pink ribbons, completed this gay spring 


picture The theme used in both interior: 
and windows was, “and thank you, for your 
M ot he rs Dav (;1tts trom (Ohrbach 


Downtown.” 


lovely 


The introduction of a new line of men 
apparel inspired mnesse im the art ol drap 


ing, and created interesting designs as well 


JULY, 1957 


Portland. 





COLORS 


SILVER 
GOLD 
RED 
GREEN 
PINK 
AQUA 
OR 
MULTICOLOR 





S 90! 
— $10.80 dz. 





DIMENSIONAL METALLIC FOIL SNOWFLAKES 





S$ 902 
$10.80 ds 


S 900 
— $9.00 dz. 12 


CHIC Display C.. 293 SEVENTH AVE.., aac CITY 1 








as obtaining the custom look in many ot 


the 20 Harris & Frank stores 
Phil Melnik, the 


his Compositions hy 


display director began 


suspending the tabri 
straight down against the back wall with 
the regular folds common in drapes against 
the back walls I his hye crossed diagonally 
amounts and 


with added tabric in penerou 


formed it into many spectacular boris 
Identification buttons, 24 inches 


were then prominently attache d to the tabru 


in diameter 


The draped material in each window wa 
the same fabric as the suits displayed, a 


were the identification buttons with letter 


ive itl gold The colors used Hl the dy play 
were blue, yrey, and tan with matching 


ACCESSOTICS 
lettering 


Parchment readers with § gold 


were in the foreground in each wind 


Frank Is Promoted 
At Maison Blanche 
| rile |: \lline. display 


Blanch New Orleans 
tion of Hiarold | rank 


Mat (oti 


announces the promo 


director 


to the position of assist 


ant director of interior display Hie succeed 
Vhitney Mura who resigned 1] ordey te 
hecome al pilot tool | \( \ Nordine 
William Lambert Dies: 
Formerly With Barker's 

boy 15 YVCcaTts> dy play director c+] Marke! 
Brothers, Lo \ngel until hy resignation 


some three years ago, William | Lambert 
that city hte had also 


worked as costume designer tor several oft 


died iW) recently 


the motion picture studi 








+ 
%.% 
Competence Breeds Confidence 


America's Largest Manikin 


Refinishers & Wig Stylists 


NEW YORK—152 West 25th Street 


CHICAGO — 11 South Despiaines 


DALLAS — 3007 Canton Street 


NEW MANIKIN RENTALS 











SOURCE SERVICE 


If in any of the illustrations in DIs. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained, Just address your inquiry to the 


Editor, DISPLAY WORLD. Cincinnati 


1, and it will have prompt attention. 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 
. 

%4.00 Per Column Inch 
CASH WITH ORDER 














PAPIER 
MACHE 


taieiidtiaentiasiaa 
8) get oe I! ~- a rR ae 
SN oA te 


j 
STLiING TO joseeeRes ONLY 


W.H. DISPLAY CO. 


New York City ti 
547 W. 20th $¢.. Cor. 11th Ave 








Rotaseller and Husky 
TURN 
TABLES 


The finest quality 

turn table on the 

market today . 

They will give you wonderful motion dis 
plays. Write for literature. 


Sold by leading jobbers 


ULRICH BROTHERS 


2923 Aqnes Corpus Christi, Texas 











CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 








FOILPAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OCHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 











SHOULDER COVERS 


Vinylite window clear vinyl polythene 
Price tist & samples on request. 
JOBBERS ONLY 
CORONET MFG. CO. 


BOX 35 YARDVILLE, WN. J. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
° 
4.00 Per Columa Inch--CASH WITH ORDER 











David Jones, Perth 


By E. TURTON 
David Jones, Ltd., Perth, Australia 


, David ha) ‘ oD t hve torres 


Wal 

t alteration of all. however, Was 
ot the hac of all the tore 
Naturally thi ha made the di 

them tar more dittcult but the 

ure Is unquestionabl l‘urther, as 

nine months ummner a yeat 

reliet to thr tore and had a distinet 

etre 
no omterestng promotion held at the store 


Above, one of the main floor vistas during 
the Italian promotion . . . Below, cast iron 
panels purchased for the equivalent of $1 

| each when an old building was demolished 
but 11 0 were used for spring displays titled ‘Persian 
(Perth) Ltd, hi Influence. '— 


, a 


DISPLAY WORLD 








Was m the torm ot an Italian exhibition 
During this promotion the entire store took 


look of old Italy ‘The 


Italian and (sreek 


(jt) al OVeT life sS1Z7¢ 


Casts oft Statues gave a 


classic look to the store Strolling munstrels 


wandered throughout the store. and im. the 


center of our main floor thoroughfare was 


situated a white urn holding a lemon. tres 


branch laden with frurt 
( olortul Horal 


lestive at 


street barrows, flags, and 


decorations created all extremely 


mosphere. On one floor level was an area 
allotted to local Italian food sellers, and 
they were permitted to use their own form 


=) display to sell the goods, and this also 
added to the exhibition 
In one afCa nat photographed a Toun 


tam played continuously, and although not 
intended for a wishing well this fountain had 
to be cleared several times of coins. which 
donated to charities \t the 
hres 


showing im the city and so atmos 


were time we 


had just had the film Comms m the 
Fountain” 
pheric were the displays that people used the 
fountaim in a similar way to that in the film 
Perth's 


fashion parade and to 


\ gala evening was held at one of 
leading hotels tor a 
welcome the models who had come from Italy 

Perth being a growing city is losing a lot 
of its old 


these were cle corate | 


buildings, and quite a number of 
with cast iron verandas 
and columns 
During the demolishing of one of these 
buildings I made a pure hase of the cast patie Is 
which were welded together in groups of three 
to form the 


settings for our spring windows 


titled “The Persian Influence.” These panels, 
by the way, cost only four shillings each 
(ombined with these, the windows showed 


yarden settings. using an abundance of exoti 


plants, real and artificial, stuffed birds (pea 


cocks and parrots), and as many autherty 


cast iron pieces as | could acquire 


| would class these as being the most es 
travavatit looking window \‘ have done here. 
most costly 
wistalled, we re 


Miquirk to 


although they were far from the 
\fter thes 


ceived a’ 


display: Vcore 


many purchase t hie 


ettings as we did for the merchandis« \! 


though very heavy to manipulate, and causing 


many groans trom the display tatf, th 


effort Wa well wort! vhiile and saved (junite 4 


lot of money from our vearly budget 


the display staff of David Jones, Pert! 
consists of one senior man, two girls, a puro 
and the writer lhere are even vindow 
these to be changed every week ( xCept To 
promotion which remain in for two to three 
veeks ) 

Props have to bye completely finished 
ince with backle window the imside 1 
al Mmnportant as the outsice We do most of 
our own props, painting, and carpentry and 
will add that we are very proud of the result 
\lso, we cope with mterior decoration and 
all the fashion how 
Met-Wood Moves 
To Larger Space 

Met-Wood Floral Manutactures tit 
ha just con mle ted moving it lactory ft 
new and larger quartet at 109 Bloor 
street, Trenton, N. | lhe compam 
has over 25.000 square teet of space devote 
entirely to the manutacture arti ’ 


foliage and novelty display 


(,ilbert Weinberger ot the firn 


iWig to 
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TRANSPARENT OAK 
& ROPINGS 


Bleached and Preserved 
for the Display supply 
Many colors, 
We will 


gladly send samples — 


houses. 


also. white. 


free of charge for the 


asking. 


FLORIDA LEAF & FERN 
COMPANY 


WwW. Cc. & T. S. RUMBLEY 
SANFORD, FLORIDA 











151 WEST {8th STREET, NEW YORK I}, 


letter co. 


‘mecoanrpoeaves 


N. Y. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














FREE DESIGN SERVICE 


Send vour windew measurements, vour budget limits, and «@ 
brief note about your store WE'LL SEND YOU WINDOW 
LAYOUT AND SWATCHES WITHOUT CHARGI Our 
$1,000 « 


custom designed windows range trom §10 to 


windew fer every budget 


HIGHWOOD PARK 


Manutacturers—Distributors 
615 Orchard Ave Wilmington, North Carolina 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 


Manufacturing and Processing 
Write ter Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








f ee 


RUSTIC 4 
WESTERN 
DISPLAYS 


% Rustic Frames 
% Rustic Boxes 


% Bird Houses 
& Feeders 


BIRCH 


Poles & Branches 


CEDAR 
Poles & Slabs 





NAtional 9-647 


. Williamstown 
N. J, 























EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 


Prod ice a S| lay efiect mpossibie with rewui 


lines of di flowers lL nsurpassed ta 


Tremendous Varieties In Stock 


MILTON S. AHRENS, INC. 


Importers Mfgs Exporters 
4th STREET NEW YORK 184, N.Y 


544 OW 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


4.00 Per Columa Inch CASH WITH ORDER 





BACK TO SCHOOL 
PENCILS ee UNITS 


Catalog on request 


The Muidner Company, Inc. 
397 Bridge St Brooklyn i N.Y 


























TUBULAR BENDS FOR DISPLAYS 


STEEL @ ALUMINUM e@ PLASTIC @ S8RASS 
Complete Services 
Bending, Cutting, Polishing, Threading, et: 
Promot Warehouse Shioments 
STEEL RODS @ STEEL BALLS @ BRASS RODS 
COLUMBIA STEEL & BRASS CORP... Monroe, N. Y 
Phone (N.Y.C.) Worth 4-4350 é Monroe $111 


y 
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DISPLAY MEN UNLIMITED OPPORTUNITY 
Qualified men needed in all sections of the country. We place F O R S ALE 


more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli Istablished Display Material Business in leading Western city 
cant at any time. Present position fully protected Immediate and surrounding area population about one mullion 


[his business being offered for sale for first time due to serious 


MONARCH PERSONNEL personal problems. Limited competition in field locally. Un 


Serving the retail field since 1945 usual chance to build present substantial volume Being offered 
at ventory and fixture cost 


ROBERT L. MOORE Address BOX 7EF 


(,eneral Manager Retail 
28 EAST JACKSON BLVD. CHICAGO 4, ILL. (are of DISPLAY WORLD 








FOR SALE FOR SALE 
“The Life of Santa Claus” ) el is te shee ol- Weel 


dren and grown-up 
: : . . . . . °° “~ s\O) 7 thie i ct { i st s¢ cs 

26 mec hank al units by Bliss. lair condition LAP rh | WMAN pa vebsinmane ‘ 

consisting of 10 mechanical units im excellent condition 


mechanically and in appearance. Details on 


(Oniv SI120000. Call or write 


EARLE W. PRATT 
Strouss-Hirshberg Co., Youngstown, Ohio 


request. 


Contact: R. SCHULTZ, Display Director 
The M. O’Neil Company, Akron, Ohio 














ast 
on 


WANTED — SALESMEN, MANUFACTURERS’ AGENTS FOR SALE WANTED . Props a # th 
AND DEALERS » : a all \nniversary Diamond Jubilee 

a ee ane ee OE ae ay Ae ee ee ee mR Poe Night Before Christmas event Weise detaiiea ta 

prestige Christmas displays. Write for detail series Of © Books with relic! GATES DEPARTMENT 


— illustration al Was : - 
SCULPTORIS, INCORPORATED Night before Chri rn | STORE 
Fort Dodge, lowa 


P. ©. Box 601 Milwaukee, 1, Wisconsin carried througho 





approximately =, 











()rivginal cost ANH) 


FOR SALE—Christmas Items At Half Price $300, Photos on request 


NEW IN 1956 USED JUST FOUR WEEKS Herbert H. Coulter chanical unit 


vtyite ine 1} bru tT «i ' Cor iviliadl .rerrnra ’ Writ 
PROFFITT’S INC. 
Broadway ROY ITTENBACH 
; ; . To Emporium 
Maryville, Tenn. East State St. Jacksonville, Ill. 


WANTED ~— |! 
boy NA 


Pia i itew 














JOBBERS Situation Wanted 


| loOwWDAlIS orig ) Secking exclusive top grade 
ire: tremendous buy f jlist hall © he oral ost line of ladies MANNEOUINS Displayman with 20 years ex 
Will sell all or part for Wept, Store and bettes perience in department. store 

: Specialty Shoy cdi play management wishes to 
George Kucharo Displays Mddress BOX 7 BC sakes oladien mane an aa 

HOY LOCUST STREFK 1 DES MOINES 9, IOWA : ‘ i)! DISPI \\ Wook |) 1ti charee ()] complet display 


Operation (yt windows wite! 











lors, signing and special event 


FOR SALE MANUFACTURERS Can feraidh shotenrache 
: vith C 


Secking top coverage present work. Pretets out 





; 
‘ ’ , ‘ ; ' 
SANTA s ( rt SHOP M ' i $4 ' NYC. Chain and Office Tras 


le astern states location 


} 1] . 
BEAUTIFUL RELIGIOUS WINDOW~ \I ' bay 4 Send tull particulars 
\\ ell 1 " \ddress BOX 7 CD Address Box 7DE 

ait iw ficl “A - ' ‘ ; o , , ; . et ; 

Mp tifers of DISPLAY WORLD (are of DISPLAY WORLD 

NIGHT BEFORE CHRISTMAS ~ ' 
‘ { “ \\ ’ 4 : : ( 











Four ‘Beautiful Full Sized. Fully ents Loy Reuhes mentee M: e : e Bi a oe ADDITIONAL 
t $100.00 0) eacl illiams or Greneke 
winder wwe flexible enough to ft in als ue leaden MANIKINS OPPORTUNITY 
. ; : ; EXCHANGE 
W rite RALPH EGUROLA, Steinfeld $ . AD is O n 1A ADS WILL BE 
, 152 W. 25th St., New York 1, 
Tucson, Arizona N. Y. Chelsea 3-1550 FOUND ON PAGE 67 


i | ‘ ‘ 
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tographs 


Two Christmas Silvestri 


Animated Windows he 
(one unit Consisting ct 15 , RB, 
pieces Mechanical Angel Ov 
chestra with a synchronizer 
unit. The other unit consisting 
ot 14 pieces Dolls of \ll Na 
tions In excellent condition 
Can be purchased lor a Ifa 
tion of their original cost 
Write tor particulars and pho 


THE BOOK SHOP, INC. 


FOR SALE 


ssed Wo 


x 


; Ff 


Ww 


” 


ATTENTION MANUFACTURERS 
JOB LOTS—MINIATURE MANIKINS, RAW, COMPLETE 


ith 


wi) 


MADISONIA MANIKINS, 


152 


We 


bs 


st 


SaTlipic 


2th Street, 


mw. BS. © 


CHelsea 


}- 1550 


















































CHRISTMAS 
SPECTACULAR 


Dicken’s Christmas Carol 









































10 


original 














condition 





























De 











Silvestri Christmas 


Magic 





Display Director 


LOVEMANS, INC. 


536 Main St., Fitchburg, Mass. Nine units furnished and cos 
tumed in yreat detatl \ series 
as timeless as Christmas ttselt 

CHRISTMAS DISPLAYS Priced low anyone could 
lhe White House (Raphael afford it. For pictures and «ce 

Weill & Co.) San Francisco. tails writ 

Calif. has for sale two sepa 

nen elles ee pein Address Box 7AB 

tional displays both made hy (are ot DISPLAY WORLD 

Silvestri, will be sacrificed at 

a traction otf their original 

cost For information con 

tact FOR SALE 

MR. A. MARKUS 
Display Director \nimated Santa Claus tel 
THE WHITE HOUSE peone Ceemy, ine te Sante 
Post St. and Grant Ave. gure with desk, chair, elf 
San Francisco. Calif. helper (Originally cost SIL.0OO0 
’ lsed two seasons. Price $250 
\ddress inquiry to 
FOR SALE BETTY B. GRAHAM 








110 W. 


nver, Colorado 








Oak Ridge, Tennessee 
units and hackgrounds in 
packing Case \-1 
Halt price. Writs WILL BUY 
{ ‘ or Out of | e 
Display Director saa ee ges 6 
May Co. Write 


HERZBERG-ROBBINS, Inc. 
wth St., New York 1, N. Y. 
PEnnsylvania 6-3585 


Satita 


cuted 

last \ 

ritie ( 
1 

( aity 

{origi 


i 
"tf j 


| 
ich | 


. \ ‘ 


Display 
The Elder & Johnston Co 


FOR 


| 
‘> j 


| 
; 


SALE 


heck L howe 


and purchased 
\onimated ma in 
bot! mechani 
dppecaranice 

S45 MD OM ( drily 


(KS 


’ 


SS] (MMO) Phot: 


onl 


Dir 


vill sell tor 
1 request 


Everett W. Quintrell 


ector 


DAYTON, OHIO 


DISPLA YMEN 


Well trained needed 
all over the country enroll 
now in the only thorough, pro 
fessional. 


nen are 


accelerated 
day or evening, offered in New 
York City Prepare lot 
weil paying ree place 


course, 


TiOWw 
robs 


ment with leading stores. Our 
graduates are in demand 
W rite, phone or Come Tool in 


formation. Registrations being 


accepted tor Summer course 
( oO ed V ete rans kore iwti Stu 
dents 


PAN-AMERICA ART 
SCHOOL 


321 West 56th Street (8th Ave.) 
New York City 19 














FOR SALE 
Christmas 
Windows 

Six Units 
Silvestri’s 


Presenting 
mas cust 
tries, | 
condition 
cost. kor 


Mechanical 


CHRISTMAS 


WALTER 


IN MANY 
LANDS 
lraditional ( hrist 

ny) Ol man 
hee \-1 
(One-halt of origina 
Witormation rite 
DILLE 
Neusteters 
Colorado 


Denver, 

















York 

















Used MANIKINS 610 
2-Piece Complete 
ing charge $2.50, f 


rat 


New 


aS 1s ( 
On 


MADISONIA 
152 W. 25th St... New York 1, 


N. Y., Chelsea 


$-1550 














PL 7-0064 
Study Window Display At Home 
Karn good income ba home study 
course Employers ponsear 
course tor one \ employees 
All will find this course the finest 
of ts Kind ch highly recom 
mended and established r lm 
The Koester School, Koester Hidg 
Lept DW {) N { icero Ave 
(hicago 4 aint 

USE THE 
Opportunity Exchange 

For any WANT AD 


purpose 


e POSITION WANTED 
e POSITION VACANT 
e USED DISPLAY 
EQUIPMENT 
FOR SALE 
e REPRESENTATIVES 


WANTED 
$4.00 Per Column Inch 
CASH WITH ORDER 
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(Ny prize in) ich Contest Hig 


terest to 
{ , , 
All tit} eit i} Vif . s? tive hrect 


’ 


} | 
fo)6€©eriter6h6the©6displayv. sf 


rothet 


display contest. Hie on the second prize 
$/ Wi cash ith littl elo trom me hut ? 
the making ot the how car hick Aas 1 
first attempt at sign ritiripge Mut thi Nantes 
a desire that must be fulfilled: the first 
dow | did tor a hardware store | , 
ployed If) made the COVCT ta nati nal ira 
Ware magazine really « iting f . ie 
VCadal old! 

from that store r tf the leading drys 
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either tiv flop tid 


tive 


enirys 


‘ ntutive 
ad taken tive thew 


celtics t«) migormy tive 


SOO) orize 


/ 
teal Pyieptiec’y vided 


' 
decided to divide ony 


| : | ) 
departinent and floor manages 


flower tund 


Al (| 


leone 


» «tortie ‘ 


tive toh y STi broug tit 


had turned A Vitis 
Prana? ererie 
valualle 


technique threo and 


, siecle) , 
Conmitinvetift 


tiv 


Vortii way tise ti) 


dozen or more leading magazine color 


m actual wl result Are 


through t hve ettort and desire 


MWiatiaver to Vit) thie 


(eH) 


‘jtic (9? 


prize cyt ’ would prove thy 


adverts 


pate 


rr i. trent ther 
hk 1] vorth if 


Vi Tat yt} \\ ] 


Tht ae LL could 


Baron Brothers 


ana member 
than 
ed that vy 


thre 
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The new 
Showcard Machine 
Model MA-52 


Prints all sizes ; 
Up to 25° « 35° F King of the Showcard Machine line, this model 


MA-52 is big news in several important respects 





Its size alone puts it in a class by itself. It handles 

work up to 25” x 35"—and that’s larger than full sheet cards 
An entirely new Carriage design makes operation smoother than evet 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock 

Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces 


and a sweeping 5-year guarantee 


~ 


—— 


vesTIGATE 
This new Model MA-52 is a big bargain too. Before you buy any 


sign writing equipment see how much more your dollars buy in BEFORE You 
Showcard Machines. There are models for all needs INVEST 


——— ~~) 
The Showcard Machine Co., 1456 Merchandise Mart, Chicago 54, Ill. 





KORRECT-WAY 
50th Anniversary Series 


NEW all plastic 


CHILDREN MANNEQUINS 


ORDER NOW! 


“For want of a nail, for Your back-to-school 
the shoe was lost” and holid ay displays 
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ly rym, DUE AF Brews Be sure your new mannequins have a KORRECT- 


‘For want of a mannequin WAY LABEL... your insurance of the best in 
a SALE was lost!” SCULPTURING, SIZING, DECOR-WIGS, 
DON’T LET THIS HAPPEN TO YOU! CONSTRUCTION and FITTINGS! 
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SEND FOR YOUR FREE caTALoG ® _— (jj) Anniversary Series 


showing 57 naturally posed children manne- * * 
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-_ = MAIL US YOUR CHILDREN MANNEQUINS CATALOG 
quins...1 oddlers to Teens...to help you open e 
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the purse of every mother! 


AMERICAN FIXTURE INC. 


2300 Locust Street St. Louis 3, Missouri 


CHICAGO OFFICE 
220 West Adams Street . Chicago 6, Illinois 


ZONE STATE 


MAIL COUPON TODAY TO DEPT. IF -657 
NEW YORK OFFICE 
1] West 42nd Street . New York 36, New York 


AMERICAN FIXTURE INC., 2300 Locust St., St. Louis 3, Mo. 


KORRECT-WAY DISTRIBUTORS IN ALL MAJOR CITIES e CONSULT YOUR TELEPHONE DIRECTORY 





